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Follow the Frog

The Rainforest Alliance Follow the Frog campaign
offers companies two opportunities:

* Participation in a focused, global campaign,
which in 2017 took place over two weeks
between January 30 — February 12, 2017. The
2017 campaign was also used to launch the
Rainforest Alliance 30th anniversary year.

* Acustomizable program developed in
partnership with collaborating companies to
meet marketing objectives and schedules

This presentation will provide results of the 2017
campaign.

Next campaign: September 10-24, 2018
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Campaign Objectives:
Awareness, Activation & Brand Value

Provide an opportunity for Rainforest Alliance collaborating companies to engage with stakeholders
to demonstrate the impact and value of their sustainability commitment and work with the
Rainforest Alliance.

B2C Objectives: Engaging Consumers & Citizens

Engage directly with consumers through company and Rainforest Alliance channels, events,
promotions, competitionsand more.

Inspire citizens to make a positive impact on the planet through brand choices and everyday actions,
such as choosing products bearing the Rainforest Alliance Certified™ seal when they shop.
Encourage citizens to share their experiences usingthe #FollowTheFrog hashtagandjointhe
Rainforest Alliance community.

B2B Objectives: Engaging Employees, Business Partners & Distributors

Build understanding of the company commitment to sustainability and of impact working with the
Rainforest Alliance, to generate pride and loyalty.

Offer business partners, franchisees and distributors the opportunity to raise awareness of brands and
products that carry the Rainforest Alliance Certified™ seal

Gain exposure by amplifyingcompany Follow the Frog activities on Rainforest Alliance business
channels, such as the Frog Business Blog, business website and social media

RAINFOREST-ALLIANCE.ORG
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2017 Campaign Highlights:

Sign Up: Take the 30-Day
Sustainability Challenge

First Name
Last Name

E-mail Address

SUBSCRIBE

30-Day
Challenge B2C
Emails:

2,306
Sign Ups During Core

Promotion Period

45.8%

Landing Page
Conversion Rate

ACTIONS 1-3 | #FOLLOWTHEFROG
Thanks for signing up! Here is

your first set of everyday actions
that can add up to a big impact.

30-Day
Challenge B2C
Emails:

39.53%
Avg. Open Rate

5.22%
Avg. Click Rate

Twitter:

30,862,200

#FollowTheFrog Potential
Social Impressions

1,880

Total Unique Mentions
with #FollowTheFrog

(EURIG

Initial 2 weeks

arting,
delnde  TESCO

, Peo)

DREAMS @’

RoyOMartin m

)
eden project
proj A Domtar

cafezu DAGOBA

DESTINATION ¥

Collaborating
Companies
Participated

9 Countries
Represented

RAINFOREST-ALLIANCE.ORG
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Argentina

Canada

Dominican Republic
Ecuador

Ireland

New Zealand
Nicaragua

UK

usS

B Countries with 2017 collaborating company Follow the Frog activations.

RAINFOREST-ALLIANCE.ORG
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Program Resources & Support

Campaign Toolkit

Downloadable graphics

Tips on events, promotions, and
competitions, social media, engaging
employees, and downloadable graphics.
http://www.rainforest-
alliance.org/business/marketing/followth

efrog

Support Outreach

7 Informational Email Updates (June
2016 — January 2017)

5 Frog Business Blog Posts (July 2017 —
January 2017)

3 Webinars (2 in English, 1 Spanish)

Trade media outreach

AFOLLOWTHEFROG

A
o
K

THRIVING CdMMUNITIES

TOGETHER WE SUPPORT 1;[\{‘"41,,
STRONG FORESTS @

EAINFOREST-ALLIANGS 4G/ POLLOWTHEFEOG | 1 »

ZREST 2, 2
1, 75 1"
o
m

CeRVIFIED

TOGETHER WE SUPPORT

STRONG FORESTS

AND

THRIVING COMMUNITIES

AFOLLOWTHEFROG

RAINFOREST-ALLIANCE.ORG
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Sample Trade media

The Caterer, leadingtrade magazine
brand for the UK hospitality industry.
Weekly readership: 21,222

Dates for the diary

[T 30-12 Feb 22-23

Rainforest All CammiDink
19-20 R
SMM‘""“ wwwrainforest-aittance.org/ulc :,\;\;;s..m".gmu.uk

tomime
m aidof The Sp
19-22
International Food &
Drink Event 2017
(IFE2017)

ExCel L
wwifecak

Kosher Food & Wine
Elperhm

w: Park Lone Holel

Hosphality trade show, he ir national
Including the Bocuse d'Or
and Coupe du Monde de La March 2017

wunvesirha.com/en Amsterdam

Coffee
Festival

23-25 11-12

HVAC & Refrigeration VegFen Brighton
wwuovegfestexpress.co.uk
ExCel, Lonck
vdn’xtxho‘z % i
= o Rainforest Alliance

Follow the Frog Fortnight
The Rainforest Alliance's #FollowTheFrog campaign isa

aign, which will
30 January and 12 February 2017,
During the two weeks, the Rainfarest Alliance will be highlighting its global impac
23-25 In sustainability, and warking with comparnies that source ingredients fram Rainforest
Great Hospitality Show Alliance Certified farms, to celebrate thelr suppert in belping protect the planet. The
NEC Binninob campaign will alsa launch the Rainforest Alliance 30th anversary activities

wwwehospitalityshowco.uk Rainforest Altiance is urging operators to join
consumers. “We are hoping operators will shout abou

rebalance the planet, and educate their consumers, stakeholders and

their sustainablity journs na Chadee, Reinforest Allance.

campaign and spread the word to
ir commitment to helping
mplayees about

inking of getting invelved. have a look at the online Fellow the Freg toolidt
thew to host a #FollowT heFrog event, soclal graphics and much more:

If you'r
for ideas abx

STiR Tea & Coffee, leadingtrade
magazine, with global circulation.
Distribution: 11,500

By Dan Bolton

Follow the Frog

Rainforest Alliance initiates a 30-day sustainability challenge to get
citizens everywhere to take three simple steps

 Frog is an ongoing Rainforest Alliance
> engage consumers in supporting

w stong participation from coffee
both the local and global stage. In the
ow serves only Rainforest Alliance
becoming the firse major coffee
0. Many small tcl’muw< are
promoting RA coffee as well. Th
found on thefrogbusinessblog.org and Amludu \Uu’m

anm. 20d McDor
e coffee served gle

highes peices and leading co
of |< a, o ruJ low

eritors, like The Republic

ow the Frog (#FollowTh

co8 snd asicles desceibiog the on. Tea and
coffee industry exccutives dis

messaging, endorsing stau
opinion.”

Ashok Batra, who works as the markers
tion consultane at RA, is very adept at makiy
case for participation by leveraging cor

The organization emailed consumers daily

guides that consist of three simple steps and inspiring idcas.

added incentive, each
a chance o win a basket

tified good lied by collabe

pasticipated

tips and step-by-step
i is entered into 2

er
. Thousands

ong and meet old friends. discave
he excitement of five Warld

°
disshaes Re:co

World of Cotfee Budapest 2017 - Hungexpo. Budagest
Www.worldofcoffee-budagest.con

(
atersmave

STIR coffes and tes 47

RAINFOREST-ALLIANCE.ORG
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Lidl (UK) —

Consumers were engaged
through a double page
spread in the February 9
issue of the UK Lidl
magazine highlighting the
range of products with the
Rainforest Alliance
Certified™ seal.

2 million copies were
distributed in stores.

Consumer Engagement: Lidl

We re proﬂ'& to support
strong forests worldwide

DELUXE
French or lialion Coffee
227

74.45/100g

«(
]
FRINCH JTATTARE

BLEND BEEND &
._ '{

16 Thursday 9* February - While Stocks Last

From cocoa fo coffee
beans, Lidl is proud to offer
a whole host of Rainforest

Alliance Certified™
products. Every cerfified
product you buy supports
strong forests and thriving
communities — and helps
you to do your bit, one
cuppa at a fime. Another
reason why we're proud of
more than just our prices.

BELLAROM BELLAROM

Colombian Colombian

769p/100g

BELLAROM
Finest Dark Chocolate

74% cocce contant

100g 85¢/100g

KNIGHTSBRIDGE

Teo from Roinforest Allionce
Certified™ forms & susiainably
grown to beneft form fomiies,

wildlife and the eavironment.

KNIGHTSBRIDGE

Red Label Black Tea
160 tea bogs

Ip/iea beg

£

KNIGHTSBRIDGE
Gold

Blend Tea
80 tea bogs
1.4p/Wa bog

DELUXE
Guatemalan
Ground Coffee

KNIGHTSERIDGE
Green Tea

Ohoosa rom lamos,
Clossic or Jasm

40%ea bogs
1.7p/%c bag 0o e =
.
=

@ e N
AOTY GREEN
KMGHTSBRIDGE

GREEN TEA Qw
TR s

TEA BAGS | e

KNIGHTSBRIDGE KNIGHTSSRIDGE _
Decaf Redbush Tea

Black Tea 40+tea bags

D Zoatog TR
1.7p/'ea bog

B o

g on

By ulty Q E8- OREST-ALLIANCE.ORG
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Kean Coffee —

Tastings were held in Kean
coffeehouses in Newport
Beach and Tustin, California
to serve the coffees from
Rainforest Alliance

Certified™ farms.

ARTISAN R.OASTERS

Consumer Engagement: Kean Coffee

Kean Coffee

gy January4- @

Been missing our "Night at the Roastery" events? Those will be resuming
soon. but first we have a new set of coffee cupping classes that you can
partake in. as part of our "Follow the Frog" Rainforest Alliance campaign.
with four dates and times to choose from, and a very reasonable
enroliment price! (Each class limited to six participants)

http://www.keancoffee.com/events/EventCalendar.aspx

Events/Classes at Kéan Coffee

Fine organic and fair trade coffees from around the globe roasted fresh daily.
Espresso drinks as culinary works of art. Indulgent chocolate drinks. Virtuous teas.
Authentically independent. A true community gathering place. Taking...

KEANCOFFEE.COM

i@ Like ¥ Comment ~ Share .~

OO 23 Top Comments ™

ot [ Fotow

172 likes

keancoffee Our "Follow the Frog"

Rainforest Alliance Awareness month

starts today! Find out more about
Alliance in our ¢

and social media posts. #

#rainforestalliance #followthefrog
#keanfollows
#environmentalresponsibility
#socialresponsibility #coffeecommunity
#consciouscoffee #environment
#keancoffee #coffee #frog
#coffeeeducation #coffeegrowing
#seedtocup

iggy_rb Aveces se me antoja un
chocolate pero me acuerdo que so rana
y las ranas no toman café y se me pasa.

keancoffee Photo courtesy of Kristin at
Kean Tustin &

nikolaianev Great pic! &

Log in to like or comm

B esncotie [ Fotow |
wm

126 likes 5w

keancoffee Our first Rainforest Alliance
coffee cupping class underway at Kean
Coffee Tustin today.

#keancoffee #coffeecupping
#coffeetasting #coffeeevent
#coffeeclass #coffeeeducation
#rainforestalliance #followthefrog
arainforestalliance

coffeedudeguy What a great place to
cup and learn about coffee. Martin from
Kean has been my biggest mentor and
friend since | have been in the coffee
business. Have fun!l

geena.garcia We had so much fun and
learned a lot! Thank you!!

keancoffee Thanks Steve!
acoffeedudeguy

keancoffee Happy to hear you enjoyed it

Log in to like or comment

12
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Tesco—-

Employee education
about the company
commitment to
Rainforest Alliance
Certified bananas
included employee
awareness events,
competitions, and blog
content.

Consumer engagement
including PoS, digital
and press activity.

TESCO

Employee & Consumer Engagement: Tesco

BANANAS

Packed full of this delicious,
fruit is a firm favourite worldwide - get the lnw-down here

1
All bananas ; 2
Albaneres Did you know ¢
Rainforest The banana is technically not
Allance a fruit: it's the berry of a herb
Certified”, plant. There are hundreds of
:u:::m:e varieties, although the Cavendish
b Is by far the most common.
an improved
quality of life

for farmers.

source
and vitamin C,
bananas are
also high in
tassium, 5
s To stop bananas going brown, separate them and

Srdbn ethylene gas (which causes the fiuit to ripen) from
andisvital fora  €5caping. Freeze peeled, ripe bananas n an airtight parepes
healthy heart. container to use in smoothies or bakes.

chnl Recipes Mealplanner  Our food Nnhhyra(ipesTopWs Baking

10 brilliant bananarecipes

Everyone ke a nutritious snack, but there's so much
more to this fabulous fruit. From baking into banana bread to blending into batter for a
stack of banana pancakes, there are loads of brilliant banana recipes to explore.
What's more, all of our bananas are 100% Rainforest Alliance certified.

TESCO

TQ Search with a list of items v

| Groceries I Favourites Recipes Special Offers Easy Meals Delivery Saver

Tesco.com | My Orders | My Account | Signn | Register | Website feedback & | Help &

Fresh

Food | Bakey

Cupboard | Food

Food Frozen | piie | gany

Groceries > Fresh Food > Fresh Fruit > Bananas

Bananas

Refine by

v Area
Bananas (4)
Loose Bananas (1)

Pre Packed
Bananas (3)

Showing products 1-6 0f 6 Page: 1

Tesco Bananas Loose = Tesco Ripe Bananas 5  Tesco Bananas 5 Pack Tesco Small Bananas 6~ Tesco Organic Fair

Health
& Beauty

search

Home Inspiration
Pets | Household | g'pre B vonis,

All of our bananas are now
Rainforest Alliance Certified™

Views 3§

Sortby [Popularity v Go>
?At ;’ iy le‘vt ® -~ 3.’;
- T

W oW

What's Bohind
L the Rainforest Alliance
Certified" Seal?

RAINFOREST-ALLIANCE.ORG
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Rainforest

™ Alliance 30 Years Employee & Consumer Engagement:
Dreams Punta Cana Dreams Resorts

Resort & Spa—
Organized events to
educate and engage staff
and guests on work with <@€'b
the Rainforest Alliance,
including a cleanup

#FOLLOWTHEFROG

TOGETHER WE SUPPORT

STRONG FORESTS
Dreams Punta

event at Macao’s L LTl THRIVING COMMUNITIES esiiifiep
Spa @
Wetla n d S, a p rOteCted @EF))reamsPuntaCana
area near the resort. Home Like | 3 Follow | 4 Share
About
Photos if;_\\’:,m Dreams Punta Cana Resort & Spa
Reviews s

The Rainforest Alliance’s #FollowTheFrog campaign has officially started!
Videos Stay tuned to learn how #DreamsPuntaCana helps make the world a
greener place!
Notes
Instagram
YouTube
TripAdvisor Reviews
Posts
Visual Tour
T ™ Likes

i .- Pinterest
l ) l{ ]_z "‘% M S Twitter
Snta Gana

RESCRT & 5PA




€t | Distributor Engagement: Keurig / Timothy’s

B ez ia oz, @ 2

‘A I
1 'lrl Vi (
E N |

Keurig—

Distributors were invited to
snap a photo with Follow
the Frog materials & postto
social media to promote
Timothy’s® coffee soruced
from Rainforest Alliance
Certified™ farms, followed
by a cash donation to
Rainforest Alliance based
upon the number of
submissions.

{EURIG

CANADA
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Eden Project —

The largest indoor
rainforestin the world
ran an experiential trail
for visitors to learn
about the crops found
on Rainforest Alliance
Certified farms, with
promotion across social
media and a consumer
video.

L eden

»

Special Partnership: The Eden Project (UK)

By 4
' Rainforest
ﬁliiamc

FOLLOW THE FROG TRAIL

i

WSV 1 e

@

Eden Project (@ edenproject - 24h

We're supporting @RnfrstAll_UK’s
#FollowTheFrog campaign. Meet these
plants in our Biome, and buy certified
products in our Shop.

0:18 1

16
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Company Engagement on Social Networks

s Wiart 1o win some #Scrmy o swag AND heip the envircoment at
the same time? Find cut how here: gleam io/itVISLSq #olowthetrog

Skinnygirl: 11.6K followers Martin Guitar: 216K followers

Costa Coffee © CostaColes - Jan 50
Do you #FollowTheFrog? We do! Costa sources @RnfrstAll_UK
Certified for all our coffee rainforest-alliance.org

certification is the gold standard for
responsible forest management

@ Ed‘.‘n Pm}..ct

Costa Coffee: 224K followers

We're supporting @RnfrstAll_UK's
#FollowTheFrog campaign. Meet these plants in
our Biome, and buy certified products in our
Shop.

DERETapEe

2+ Follow

McDorakd's UK (0 Dommani i - e

Coffees in our McCald range are freshly ground from 1003 Asabica
beans grown on GRnersAl UK Centified farms. Do you
AFolowTheFrog?

TOGETHER WE SUPPORT

STRONG FORESTS
THRIVING COMMUNITIES

STOLLOWTMIFROG

Do you #FollowTheFrog? We do. We're working
with @RnfrstAlliance to keep forests and
communities thriving.

7

Eden Project: 69.7K followers

6

E Naked Juice © £ Folow

When you #FollowTheFrog with @RnfrstAlliance
you'll know you're buying a product made w/
ingredients grown in harmony with nature.

s - L

24 Eol= mMERE

Naked Juice: 62.1K followers

A Follow

NEE=Y 2O

McDonald’s UK: 187K followers

17

Domtar: 3.4K followers
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Company Engagement on Social Networks
- Py

We support strong forests & thriving communities. You can too by traveling
with us. We are Rainforest Alliance Certified! #FollowTheFrog

Wl Like W Comment # Share [ R4

Destination Ecuador:
3.4K followers

| 6

Proud to partner w/ @RndrstAllance, and to

Ry The Printing House 2 Folow

We support strong forests and thriving

». Dreams Punta Cana Resort & Spa
January 21 - @

#DreamsPuntaCana and the Rainforest Alliance are leaders in the growing

movement to create a better tomorrow. Join us in cultivating a healthy
planet and thriving communities. #FollowTheFrog

TOGETHER WE SUPPORT

STRONG FORESTS

AND

THRIVING COMMUNITIES

#FOLLOWTHEFROG

& Like W Comment # Share

@ LaAldeade la Selva Lodge added 7 new photos
February 8 - @

Cuando usted elije #LaAldeaDeLaSelvaLodge que es un hotel Rainforest
Alliance Certified, apoya altos estandares ambientales, sociales y
economicos. Las decisiones cotidianas que toma contribuyen a un mundo
mejor.

Every time you choose #LaAldeaDeLaSelvaLodge, which is a Rainforest
Alliance Certified hotel, you're supporting high standards of environmental
social and economic stewardship. The everyday choices you make
contribute to a better world.

#FollowTheFrog #lguazu

See Translation

‘TOSETHER WE SUPPORT STRONG FOREST

Dreams Punta Cana:
48 .5K followers

La Aldea del la Selva:
4 4K followers

-“‘?m- L Pelwe

@RnirstAlliance sFollowTheFrog campagn

ed their cover photo

Dole Dole Fre.sh New Zealand u

February 12- @

Now you can easily identify sustainable produced pineapples that help
protect our planet. Look out for the new Dole Tropical Gold Pineapple
labels with the Rainforest Alliancelogo in your nearest supermarket.
#FollowTheFrog #DoleNZRainforestAlliance

s Like W Comment 4 Share [ e

002 Chronological ¥

Dole NZ: 22.2K followers

mm LIPTON® Tea & e

support their high standards for envircnmental,
S0 1 8CONXMIC Slewardship

. " TLUSTRROSD

communities, You can too by choosing
@RnfrstAlliance Certified paper! #FollowTheFrog
~

TOGETHER WE SUPPORT

STRONG FORESTS

THRIVING COMMUNITIES

HTOMOWTHIINDG

7 10 OR-0Ofa BF

Allegro: 3.5K followers

TPH: 2.8K followers

kicked off this week! How much do you know
about the frog seal? ow.ly/sEZ

B 14 AEDARMDEN -

Lipton

Being @RnfrstAlliance certified means better
tea for you & a more sustainable Lipton
community. #FollowTheFrog

Sustainability and Lipton® Tea

Lipton® is committed to sourcing all of our tea in this sustainable
way by 2015. Discover more about our efforts to help protect the
future.

liptontea.com

RETWEETS LIKES

7 15

AN ERARND

12:00 PM - § Feb 2017

ecoGrounds: 681 followers

Lipton: 50.6K followers e
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Company PR & Media Examples

Costa Coffee: podcastinterview on
EDIE.net, offering business
sustainability news and insights.

Dole New Zealand: media coverage on recipes and healthy living articles on
food and lifestyle blogs, influencer social media posts and news articles in

trade press publications.

The Sustainable Business Covered podcast: Episode
21 - Getting engaged with sustainability
1t's all about engagement this month on edie and for this special episode of the podcast we sit down

with the experts to discuss the most effective ways of ensuring your key stakeholders are on-board and
engaged with your sustainability strategy.

Costa Coffee’s CSR programme manager Victoria Moorhouse (left) and the Rainforest Alliance's
marketing associate Reena Chades (right) are the special guests on this week's show

ting engaged with sustainability

IT'S EASY BEING GREEN

NZ LIFE & Leisure advertising sales manager Tracey Yearbury, 100 busy to have
breakfast, was the happy recipient of Kate's Vitamix-whizzed kale, pineapple and
banana smoothie - with the green frog tick

Our planet-saving efforts here in the office include composting all our office waste as
well as mindful recycling and reusing. So we fell upon news of a new alliance of
sustainable producers with glee by take custody of a plump pineapple (sent by Dole)
and reading up on the Rainforest Alliance Certified seal. This little green froggy fellow
signifies produce which comes from a sustainable source 5o its a green choice to

foliow.

it was no hardship either to bring from home my best kitchen friend, my Vitamix, and
make everyone a moming smoothie with kale, pineapple, ginger and coconut water.
Even Emma, no friend of “overly green stuff in the moming® liked it, or at least,
managed to drink it

fresh.

D T D e
Follow The Frog

FOOD

Pineapple you can feel good about

The all new healthy food EXPO

AUCKLAND 20-21 MAY
LRMELAUCaan0 22 mar

Vhats Het

Search FMCG Business

#FollowtheFrog with Dole and the Rainforest Alliance

] f|o]=]+ B0 Nowslotter sign up

Foliow FMCG Business

While some may be divided about whatherit belongs on pizza
ornot a1l Kiwis can agree - pineapple s a favourite in the
kitchen.

3 s orfried ac fieters, this

RAINFOREST-ALLIANCE.ORG 19
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Rainforest Alliance B2C:
Engaging Consumers & Citizens




W fntorest 30-Day Sustainability Challenge

New test concept: direct to consumer activation to E frinoest | kg toresoce e
drive awareness and engagement P | | 5 p T e e,

Invitation to take personal action via 30-Day
Sustainability Challenge and engage friends via social
media.

Promoted via Rainforest Alliance social media channels.

ARTICLE

30-Day #FollowTheFrog

e 10 emails each with 3 inspiring tips for a more ] .
piring op Sustainability Challenge

sustainable future — 30 tips to echo Rainforest
Alliance 30t anniversary

Published on January 30,2017

*  Prewritten social media messages to invite others e et
.. f ghting for—and, if you are here, you Sign Up: Take the 30-D
tO partICIpate - probably agree. Meaningful climate S:Jgs:airsabia]‘it(\e/(::allengzy

action includes stopping

.
; : ; . . . deforestation—with or without
«  Social media graphics with attractive visuals and RS T HIE R -
inspirational quotes leadership. SE

We invite you to take personal action to join our
global movement, which includes individuals

*  Prize for everyone who opens all 10 emails andcompaniestha SFolowTheFrg by okl
with the Rainforest Alliance on their

sustainability journey. Together, we can make a

positive impact on our precious planet.

* 1 grand prize winner drawn from those who
opened all 10

RAINFOREST-ALLIANCE.ORG 21
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30-Day Sustainability Challenge Data:

Initial promotion period January 26 — February 15

Website Performance

* Unique pageviews to landing page:
5,020

* Total Challenge sign ups: 2,301

* Conversion rate: 45.8%

Email Performance
* Average open rate: 39.53%

(*Avg. environmental nonprofit advocacy email:
15%)

* Averageclick rate: 5.22%

(*Avg. environmental nonprofit advocacy email: 3.4%)

*M+R Benchmark Study 2016

T HE ‘ irl;\ 01?5(‘

Citizens and Companies Showcase Their
Commitment to Sustainability
During #FollowTheFrog

UAINFOREST ALLIANCE

TOGETHER WE SUPPORT

STRONG FORESTS
THRIVING COMMUNITIES

#FOLLOWTHEFROG

Witten by Diana Ortiz. Marketing Associate, and Susan Amot Heaney, Director, Marketing
& Collaborating Company Engagement

The Rainforest Alliance celebrates its 30*" anniversary in 2017, marking three decades
of transforming land use practices, business practices and consumer behavior to help

ensure strong forests and thrivi ommunities. These 30 years of positive impact

were possible only with the co ment of thousands of companies throughout the
decades and around the world - companies large and small committed to social and
environmental sustainability. Kicking off the anniversary year is the Rainforest
Alliance #FollowTheFrog Campaign, a program that activates citizens and companies
to engage in special events from January 30 to February 12, 2017 to make a positive

ACTIONS 1-3 | #FOLLOWTHEFROG

Thanks for signing up! Here is
your first set of everyday actions
that can add up to a big impact.

Trees are critical to the survival of every living thing on
Earth. They clean the air and water, help to regulate the
weather, absorb unwanted emissions, and help stabilize
local and global climate. Scientific research has shown that
being around nature and trees also helps us heal faster and
feel happierl

Ready to get your hands dirty? Here's what you can do:

COLORING ACTIVITY | #FOLLOWTHEFROG

Congratulations! You've made it to
the end of the 30-day
sustainability challenge.

RAINFOREST-ALLIANCE.ORG 22




€rinoet | Sample Social Media

. 8 Manal Omar Retweeted W —
Melody Eloise @Melody_Eloise - Feb 3 Susan McPherson @susanmep? - Jan 30 - HoneymoonGandol ibiinsad
Just signed up to @RnfrstAlliance 30-day #FollowtheFrog sustainability Kdos;fo @finfmtAliance:on 30 yrst dom; thet: movamentwi/the RT Rainforest Alliance: Today is the last day! Join
) - . i ) i #FollowTheFrog 30-Day Sustainability Challenge at our 30-day sustainability challeng
challengel % Always great to get advice on becoming more #sustainable

twitter.com/RnfrstAlliance ...

Climate change s real,

Tina Dempsey @ islandnaturals - Feb 12
I've joined the @RnfrstAlliance 30-Day #FollowTheFrog Sustainability

Challenge._ Join me to keep forests standing: bit ly/Follow-the-Frog and it threatens us all.

30-day #FollowTheFrog Sustainability Challenge

N . I've joined the @RnfrstAlliance 30-Day #FollowTheFrog Sustainability
: Willow Battista @wmkybe Feb 10 b Challenge. Join me to keep forests standing: http://bit.ly/Follow-the-Frog —
I just signed up for the @RnfrstAlliance 30-Day #FollowTheFrog Sustainability rainforest-alliance.org : =@

Challenge and its already totally rad! e o

Jo Freeman @joeyfied - Feb 12
g Ml Together, our everyday actions can make a big impact. Join me: bit ly/Follow-

the-Frog #FollowTheFrog

| feel mi
the power to

30-day #FollowTheFrog Sustainability Challenge

I've joined the @RnfrstAlliance 30-Day #FollowTheFrog Sustainability
Challenge. Join me to keep forests standing: http://bit.ly/Follow-the-Frog

rainforest-alliance.org
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Ongoing Customized Campaign: Martin Guitar
Launched August 2016, Running through 2017

We #FollowTheFrog by committing to corporate responsibility and

environmental stewardship. bit ly/2scX20Z
SEARCH o

_-Guitars Strings 1833 Shop Players About Martin Experience

ENGLISH WITH

Players About Martin Experience ERS

e | {e)

CERTIFIED

Learn more at martinguitar.com/followthefrog

Martin Guitar@ @MartinGuitar - May 19
WATCH NOW (> Find out why #FollowTheFrog is so close to our hearts.
In #VolumeT7: bit ly/2qwk DRnfrstAlliance

DOWNLOAD YOUR COPY TODAY

A JOURNEY THAT MATTERS

MARTIN | THE JOURNAL OF ACOUSTIC GUITARS

B 1,000,000 likes
a comment

MARTIN STORY ENVIRONMENT MORE &)

MARTINGUITARCOM / ABOUT / ENVIRONMENT

MARTIN GUITAR
MARTIN GUITAR'S COMMITMENT TO THE ENVIRONMENT

RAINFOREST-ALLIANCE.ORG
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Nespresso Global @ )
\ Happy Birthday to our long term partner @RnfrstAlliance. On behalf of our AAA
coffee farmers, many thanks. #Nespresso #FollowTheFrog

0:05/0:07 o)
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Invite your stakeholders to
Follow The Frog
and get engaged!
Next campaign: September 10 — 24, 2018

Contact info@ra.org

5/1/2018 RAINFOREST-ALLIANCE.ORG 27
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