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1. Follow the Frog Campaign 2021
Overview & Results
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What is Follow the Frog?

Annual global B2B and B2C engagement campaign for brands that
work with the Rainforest Alliance to celebrate all that our green frog seal
represents and our work together to make responsible business the norm.

/

For consumers: To make better
choices for our planet, from
changing small everyday habits to
purchasing with purpose by looking
out for our frog seal on products.

\

For companies: A great

opportunity for brands to

showcase their sustainability
commitments and impacts and
highlight products with our frog seal.
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Live events with Charles Michel, Maria

ufs’rher Saut and Santiago GowlondJ

(

nfluencers Campaign

N

29 key opinion
L~ leaders and

N influencers with a
,» reach of 2.1M

followers /

+ Adjustable global
toolkit for brands

+ Company activation

with 8M reach

P2

Follow the Frog 2021
Total reach: 16,8 million

Overview: Follow the Frog 2021

v

PR-Outreach a

+ 20minutes (FR)

+ BeanScene (AUS

» Espresso & Café
Point (BR)

+ Masaryk.tv (MX)

with 4.3M reochJ

s

Global Rainforest Alliance
channels reach: 1.7M
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ocial Media Activation
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/Partner Collaboration \
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\ with 5.1M reach /



https://www.20minutes.fr/production/3120367-20210909-informations-engagement-apportent-labels-alimentaires
https://www.beanscenemag.com.au/study-shows-australian-coffee-buying-habits-are-changing/
https://revistaespresso.com.br/colunistas/agricultura-e-as-mudancas-climaticas-a-esperanca-da-regeneracao/#more-15507
https://www.cafepoint.com.br/colunas/espaco-aberto/afinal-qual-sao-os-beneficios-da-certificacao-de-sustentabilidade-227380/
https://masaryk.tv/253380/sello-rainforest-alliance-la-certificacion-para-productos-y-servicios-sostenibles
https://www.20minutes.fr/production/3120367-20210909-informations-engagement-apportent-labels-alimentaires?fbclid=IwAR2zksge00wTF6E39myNouCsaA1fM1Hp_R1JCscRQEK19KlanDBjqIjPAio
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16.1M

Overall reach

2.1 M influencers

4.3 M from media outreach
1.7 M via own channels

8.0 M via companies

3

Instagram Lives

in numbers

Interview farmer Maria
Esther Saut Nifio &
Santiago Gowland

Quelles informations d’engagement
apportent les labels alimentaires ?

O&®a@
27|

Media outreach

suojssaidwi Wg's

19.6k interactions


https://www.20minutes.fr/production/3120367-20210909-informations-engagement-apportent-labels-alimentaires?fbclid=IwAR2zksge00wTF6E39myNouCsaA1fM1Hp_R1JCscRQEK19KlanDBjqIjPAio
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“My FAV part about 3rd party certs is it
helps you as a consumer better
understand what the issues even ARE.
Living wages, working conditions,
environmental waste from production,
bloated/ untraceable supply chains...l
had no idea these were even issues until |
saw my first 3rd party cert. Feels powerful
AF to be an educated consumer! | love
this campaign”

Instfagram user

Some testimonials

“At Mars Wrigley we believe
multi-stakeholder collaboration is essential to
scale and sustain impact in cocoa growing
communities. Our partnership with Rainforest
Alliance is an important element of this. That's
why we were delighted to take part in the
Follow The Frog campaign. It was an
opportunity to share with the people that love
our chocolate some of the important
collaboration taking place, discuss the
complex socio-economic challenges facing
the West African Cocoa sector and highlight
our approach and current initiatives we
implement together with our partners with the
ambition to create a cocoa supply chain
where human rights are respected, the
environment is protected, and cocoa farmers
have the opportunity to thrive.”

Senior Brand Manager, Galaxy

“Love the visual identity and the
program, so proud to have been
part of it. | wish we could have
done even more, next year!”

Paricipating company

“Yay! Love seeing more dietitians
post about ethical coffee,
chocolate etfcll That cute little frog
is an easy symbol to look for!”

Instagram user
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1968 Café Premium Mexico
Bennetts Australia
AgroAceite Guatemala
AgroAmerica USA

Arcos Dorados LatAm
Bananas Pura Vida

Beaniac Canada
BeanScene Magazine Australia
Beyers Koffie NL

Beyond Beans Foundatfion NL
Big Country Food USA

BirdLife Jamaica

Biscuiterie de I'Abbaye France
Bulletproof USA

Cabinet d'Expertises Agricoles Cdl
Café Cabeceira

Café Ge Mexico

Café Hervas Spain

Café Royal NL, DE, CH, FR
Café Monte Grande Mexico
Carte Noire FR

Chocolove USA

Circle K Canada

Cloetta Sweden

Club Coffee Canada
Coca-Cola EU Dialogue UK
Coffee Fresh NL

Cofincaf Mexico

Control Union Poland

Costa Coffee US, UK, India
Couchetard

Cusa Tea & Coffee USA

Daabon USA

Dole Food Company USA
Don Alexis Coffee Costa Rica
Fazenda SGo Sebastido Brazil
Ferrero France

Franprix France

Fresh Ground UK

Galaxy Chocolate UK

Grand Hyatt Singapore
Green Frog India

Groupe Eco Cert France
Halls Fresh Produce South-Africa
Henry Bath & Son UK
Hishiwaen Co., Ltd Japan
HUG Food Service DE, CH
IRCAS.p.A. ltaly

Jacob Douwe Egberts
Jacobs Czech Republic

Jain International Foods Ltd UK
Joe Coffee Company USA
Kabioca France

Kali Coffee Roasters Mexico

Kanan Devan Hills Plantations Company India

Kauai Coffee Company USA
Kirin Beverage Co Ltd Japan
Kitkat UK

Lidl UK & USA

Luzianne Tea USA

Matthew Algie UK
McDonalds Japan

Meldo Mossord

MilkyBar UK

Monte Alegre Coffees Brazil
Nature's Heart UK

Nespresso France, Brazil

Nestlé Professional NL

One Banana USA

Preferred by Nature Denmark

R& Food Australia

Red Bean Coffee Australia

Ripple Tea India

ROASTELIER by Nescafe UK

Royal Cup UK

Salvemos el Manchdn Guatemala
Savassi Agronegocio Brazil
Servicios de Manejo Sostenibles Mexico
Silva Coffee USA

Sitio Café Jasminum Brazil

Smarties UK

Special Coffee Italy

Stok Cold Brew USA

Super Indo Berkebun Indonesia
Tchibo Coffee USA

Teabox India

Teatulia Organic Teas USA
TEEKANNE Austria

UCC Coffee UK

Vitale Café Brazil

Woninter System South-Korea

YfS India Alliance India

Youth for Sustainbility India Alliance India
Zoegas Sweden



2. Participating company activations:
examples and inspiration




ALLIANGE Company partner collaboration

Click on the visuals to watch the videos

RAINFOREST » poie

ALLIANCE " RAINFOREST  calaxy et -

RAINFOREST
ALLIANCE X TCHIBO | AUIANCE

BANANA FARMERS
BUILDING RESILIENCE
TO CLIMATE CHANGE

= \\/

HUMAN RIGHTS

OF COCOA-FARMING COMMUNITIES

#FOLLOWTHEFROG

i

We chose the Rainforest Alliance

—because itis a strong standard... -
o =2 0 300

.. ;
.
«®s
‘ ' ...to improve farmers' income.
)

In this video Dole explains its choice to In this video we talk about the concept of This video dives into the topic of human
source Rainforest Alliance Certified shared responsibility, distributing the benefits rights in cocoa. We talk with MARS about
bananas. We talk about how this helps and costs of certification between farmers how they address this topic in its supply
them to support farmers build their climate and companies. What does this mean chain, and what consumers can do to

resilience, and what consumers can do. concretely for a company like Tchibo? make chocolate better.


https://www.youtube.com/watch?v=JW-tRwjsrYM
https://www.youtube.com/watch?v=akdwR8UlJPM
https://www.youtube.com/watch?v=BBrCdAJKfOI
https://www.youtube.com/watch?v=akdwR8UlJPM
https://www.youtube.com/watch?v=BBrCdAJKfOI
https://www.youtube.com/watch?v=JW-tRwjsrYM

v RAINFOREST

ALLIANCE Company pariner collaboration

rainforestalliance @ - Following =+

COSTA

COFFEE

Costa Coffee launched a video about the
value of certification and how they make a
positive impact for people and nature by
sourcing Rainforest Alliance Certified coffee
beans and spoftlighting the green frog seal.

Click on the visuals to watch the videos

5o MONTFGRANDE

Las primeras 2 personas que
comenten en esta publicacion con las
respuestas correctas a las siguientes

), preguntas, selievan este gran regalo. I

ferme

Four Mexican coffee companies parficipated
in campaign videos about certification &
forests, certification & communities, and
consumer power. They also provided coffee
for our coffee giveaway on Instagram.

() % gexiie: JUNTE-SE MoviMENTO
PoRUNA HUDANG A POSITIVA

m no Linkedin Live |
R\
#FOLLOWTHEFROG ' 7

THE 12h

Linkedin

DATE -

Together with Arcos Dorados LatAm we organized a
LinkedIn Live to talk about sustainability in the coffee
sector. After a presentation about the Rainforest
Alliance's work, McCafé, and their coffee supplier
talked about responsible coffee sourcing and
production.


https://www.instagram.com/p/CUfdZLwAklF/
https://www.instagram.com/p/CUaTF8KAdE2/
https://www.youtube.com/watch?v=Tpjoa3KMkVY
https://www.youtube.com/watch?v=Tpjoa3KMkVY
https://www.youtube.com/watch?v=Tpjoa3KMkVY
https://www.instagram.com/p/CUc3dYQAY1o/
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JOIN:.
MOVEMENT
F*pOSITIVE

CHANGE

QRAINFORESTALLIANCEMX
ORAINFORESTALLIANCE

KLEINE

ENTSCHEIDUNGEN

VOICInome
NOUVELLE AMIE

Global communication toolkit adaptation

UNETE tovimiento
PORUN CAMBIO POSITIVO

ot .4 RAINFOREST
Manchén X ?AI.I.IMICE

#FOLLOWTHEFROG

T

N

HE WORLD

#FOLLOWTHEFROG

THESE ARE OUR COMPETITORS
HERE'S WHY YOU SHOULD BUY THEM

JOIN MOVEMENT
For POSITIVE CHANGE

i RAINFOREST

A x @Aumca
|/

e \\\\./ g

A\ -0
i

#FOLLOWTHEFROG

RAINFOREST ALLIANCE CERTIFIED

MEANS

CHANGEMENTS

IN THE MISSION TO PROTECT
PEOPLE AND PLANET
WE ARE NOT COMPETITORS

La marque franprix,
en route vers 100% de CACAO DURABLE!

GRAND

IMPACT 'S )
(‘ . b aa™ = = %
(N

#FOLLOWTHEFROG

croices BIG

IMPACT

A AgroAmerica
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Tl ,. & —-

/¢ By

Fight against the climate crisis
and conserve our forests

INHONOR OF FOLLOW THE FROC WEEK

WE'RE QUIZZING YOU ON STOK'S *
SUSTAINABILITY JOURNEY...

SR

-

www.rainforest-alliance.org

d’&
> RAINFOREST g
< ALLIANCE Cloctta ¥

' 4 notyouraverage Joe
il . Y g

ra.org

TEABOX FOLLOWS THE FROC

* v E/5L 7 ¥ Retweeted
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EACH TIME YOU CHOOSE
SMARTIES, YOU ARE
SUPPORTING...

THE

JOIN MOVEMENT

FOR POSITIVE CJ}

#FOLLOWTHEFROG |
\

b

Delica (Café Royal) engaged with 9 posts on
Instagram and Facebook around the Follow the
Frog campaign in the native languages of DE, NL,

and . Four of these posts had content around
better living conditions, living wage, climate-smart
agriculture and protecting forests and biodiversity.
The other five linked a product to Delica’s
sustainability efforts. All posts were related to a
article on the Café Royal website.

EA
(H)
TA

S FARMING PRACTICES

EVOLUTION. .
E:SUR
LISTE DE COURSES !

Examples of company activations

Nestlé UK created a video for 5 of its confectionary
brands: , , ,

and . The video was posted across Instagram,
Facebook and Twitter. It showed the value of the
partnership between Nestlé and the Rainforest
Alliance by making visible in what ways consumers
are contributing to a more sustainable future for
people & nature when purchasing chocolate.

This was the second time in 2021 that Nestlé
dedicated a week to communicate about its
sustainability efforts.

CAFEROYAL PROFESSIDNNEL DEVELOPPEMENT URABLE & @

Pour le bien-étre des travailleurs


https://www.facebook.com/RainforestAlliance/posts/10159666456393656:24
https://www.instagram.com/p/CUX1D8nAMT1/
https://www.instagram.com/p/CUcjW7dtmhc/
https://www.instagram.com/p/CUVWySkA9XG/
https://twitter.com/Aero/status/1443531144008454147
https://www.instagram.com/caferoyal.de/
https://www.instagram.com/caferoyal.nl/
https://www.instagram.com/caferoyal.fr/
https://www.instagram.com/caferoyal.ch/
https://www.cafe-royal.com/fr-fr/c/cafe-collaboration-rainforest-alliance

3. Rainforest Alliance & consumer
activations
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Alliance  Consumer-facing events calendar

To increase awareness and engagement with the Rainforest Alliance brand

0200

PEOPLE POWER: Our THE VALUE OF SOCIAL NATURE CLIMATE TRANSPARENCY & WHO MADE MY FARMER
collective impact as CERTIFICATION GASTRONOMY: SOLUTIONS SHARED FOOD: HUMAN CONNECT
responsible Food system, culture & RESPONSIBILITY. RIGHTS IN THE

consumers conscious World Coffee Day VALUE CHAIN
consumption

Partner Focus “* Partner Focus

: lh.u.u.i '%
[ COOKR=ALONG [

Q&A session with the ;f: ‘ Online cooking with A 1 ‘ ' Interview farmer Maria
Rainforest Alliance CEO : - Food Educator & Activist [ AL i : ) S " - Esther Saut Nino &
Santiago Gowland L % Charles Michel r ¥ y iR v ' Santiago Gowland

~

View full calendar on


https://www.rainforest-alliance.org/everyday-actions/follow-the-frog/
https://charlesxmichel.com/
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#  ninforestalliance @ « Following

g roinforestalliance @ Our CEO w
and

Chief Executive Officer
Santiago Gowland

Ask him about anything from

on our page this coming Monday.

Not sure what to ask? How about

E@ Liked by jovo_74 and 567 others

* rainforestalliance @ « Following

* rainforestalliance @ Follow The Frog IG
Live 2021

We kicked off #FollowTheFrog week with
our CEO Santiago Gowland, who was
interviewed by Rainforest Alliance staff
member Rachel Young. Tune in to hear
Santiago answer all YOUR questions
about sustainability, from certification to
tangible ways that we can all make an
impact.

. richiejamie20 They are doing such V)
great work & its important work as
well Thank You

Qv W

399 views

Q&A with Rainforest Aliance CEO Santiago
Gowland answered questions from
Instagram followers about certification and
sustainability related topics.

oQv A

Instagram Live events

Click on the visuals to watch the videos

&> RAINFOREST
& A\liANCE

Instagram Live and experience giveaway with chef @charlesxmichel

Wednesday, September 29th

’} 5PM GMTul IPMET | 10AM PT
/ #FOLLOWTHEFROG
~m

=
2

charlesxmichel @ - Following

charlesxmichel @ Cook Along with
@RainforestAlliance - Mindful
Consumption and Social Gastro

$&check out this live as | make a
delicious recipe for Chocolate Mouse
and Vanilla Poached Fruits in this Cook-
along in celebration of
@rainforestalliance #FollowTheFrog
Week 2021!

While | cooked, | also explained how
conscious food choices can benefit
global ecosystems and communities
through “social gastronomy.” Let me
know how your dish turned out in the

comments!

#FOLLOWTHEFROG #socialgastronony

oQvy W

4,019 views

French-Colombian food educator & activist
Charles Michel made a chocolate mousse with
Rainforest Alliance Certified ingredients while
discussing conscious consumption.

FOLLOW

THE
FRGG

WRAP-UP

INSTAGRAMLIVE

Sunday, October 3rd
5PM GMT | IPMET | 10AMPT

Santiago Gowland talked to Maria Esther Saut,
Rainforest Alliance Certified farmer in Mexico
about more sustainable growing practices and

the impact of certification.

Santiago Gowland
Rainforest Alliance CEO

Maria Esther Saut Nifio
COFINCAF Co-Founder

g [

rainforestalliance @ - Following

rainforestalliance @ #FollowTheFrog
Sustainable Coffee Farming Chat with
Santiago & Maria Esther

Watch and learn with Rainforest Alliance
CEO Santiago Gowland as he speaks with
Marfa Esther Saut Nifio, a passionate
advocate for good coffee-farming
practices in Chiapas, Mexico. Maria
Esther talked about the exciting
sustainability transformation she’s led on
her own farm, about her work with local
Indigenous coffee farmers, and more!

#RainforestAlliance #FollowTheFrog
#ChiapasCoffee #CertifiedCoffee
#Sustainability

Qv A

1,298 views


https://www.instagram.com/p/CUqMl-FDH2k/
https://www.instagram.com/p/CUqMl-FDH2k/
https://www.instagram.com/tv/CUahuIkFh0M/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/CUVUFMPDME4/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/CUahuIkFh0M/?utm_source=ig_web_copy_link
https://www.instagram.com/tv/CUVUFMPDME4/?utm_source=ig_web_copy_link
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ALLIANCE Global influencer campaign

Unified Strategy Highlighting Partners
Global strategic approach leading to broader Influencers received a gift box to drive
exposure and consumer engagement with engagement and highlight our company
influencers from US, DE, NL, BR partners and certified products

Hamidala Mari Gimenez

DE, Feminist and ® % = BR, Vegan

Political Activist W lifestyle
influencer

Mandy Woelkens
NL, Presenter/
' Activist

\ Phil Torres
g8 US, Biologist,
Presenter
'® @Discovery

29 key opinion leaders and influencers with a total reach of 2.1M followers

NEW Channels

Exploring new
channels: Cassidy
Gard interviewing

Rainforest Alliance’s
Larissa Diakanua on
TikTok



https://www.instagram.com/cassidygard/?hl=en
https://www.tiktok.com/@cassidygard/video/7014157908581600518?_d=secCgYIASAHKAESPgo8bbAbCmKkPThcSgeQO4sUYiNMYE9QwR%2FVP2g8WHKJ%2BATW78buvpPwmytzFVgVVJMwB7kwbFHMkMylh7rgGgA%3D&checksum=71edfe3d71656656c729449f76aae38fcfc3b7fd95d95f4f3a3730404bd836ac&language=en&preview_pb=0&sec_user_id=MS4wLjABAAAAi9AfC7CdhFAtrIxuBcmPBdw_C22UmcvQpYj3voFypQwyI0rRz0fkUQJM42ZJWCFz&share_app_id=1233&share_item_id=7014157908581600518&share_link_id=91EEE4F3-5E34-4E21-B07B-2CB0A0AFFCF7&source=h5_m&timestamp=1633112206&tt_from=copy&u_code=dbfk1l22c0hjl6&user_id=6808657703385809926&utm_campaign=client_share&utm_medium=ios&utm_source=copy&_r=1
https://www.instagram.com/mandywoelkens/
https://www.instagram.com/phil_torres/
https://www.instagram.com/p/CUVwcJoJX_x/
https://www.instagram.com/hamidala_/
http://drive.google.com/file/d/1BJYMIq7xGaBigtFraKKaTill6bPfbuC3/view

v RAINFOREST

ALLIANCE Influencer content

8 influencers from
the Netherlands with
areach of 116K

Zijn ullc e Klaar voor?
Komt ic dan. Het is cen
pakketie met heel diverse
producten; koffe, thee,
chocolade, ontbijtgrancn.
maar ook nootjes en

chilisaus. De producten

hebben allemaal gemeen dat
z¢ het @ninforestalliance

logo dragen.

Ik moet geopereerd worden | viog #329

10.509 weergaven - 30 sep. 2021 - Het is zover de dag van mijn operatie. Ik heb er erg

DELEN =4 OPSLAAN
IMEER TONEN o

s 491

oFa

kellynederlof + Volgen
/) Betaald partne:

kellynederlof Van kleine aanpassingen in
e ogpve e cxcavort e je dagelijkse gewoontes tot het maken
MomiwRalschr (3¢ jo in voor de van meer doelgerichte aankopen: ik vind
10005 o5 sntana tine { het vaak nog knap lastig om dingen
‘stappen. o:ln-:: wverschil te y anders (en dus beter) te doen om een
e Kelyhoserir | Kelmederiot % verschil te maken in de wereld O & &

wr ‘u"'v”.'mlfﬂ':i;l'l,fﬂ:.“; Toen ik werd benaderd door
@RainforestAlliance om hier aandacht
voor te vragen dacht ik dan ook meteen
gaat dat dan verschil maken? Als ik
zoiets deel?’

,3; gabrielle_koster * Volgen
B Amsterdam, Netherlands

@ gabrielle_koster Do you check your

L/ groceries for a sustainability label,
ensuring you're buying ‘green’ products?
Then you probably look for the green
frog - the sustainabiliy label of
@RainforestAlliance as well. And if you
don't, you should be from now on. Why?
That little green frog means farmers are
adopting more sustainable farming
practices that help them mitigate the
climate crisis, protect forests and
improve their livelihoods and that of
their communities. So #followthefrog on
your shopping spree! #RainforestAlliance
AD

Maar! Door alleen al bewust
boodschappen te doen draag je bij aan
een wereld waar mens en natuur samen
in evenwicht zijn. Let eens op het
kikkersymbool - te vinden op de

oQv N

92 vind-ik-leuks

ookl Moet je kijken...dit is een slechts
selectio van hele bekende boodschappen die dus

het kikkerkeurmerk vun @painf " g 7N\ ; : ' & E.:h Q Q Y m &J

@ mommyofsarah3 en 181 anderen

id 'ves', then

1 den dit leuk probably look for the green

@ D 5 : 4 A frog - the sustainsbilityll
. o of fzainfo

label a

oQvy AN

214 vind. b beuks

Bericht sturen ¢ v @ Eai N T should be from now on.



https://www.instagram.com/p/CUUrRRWsl5n/
http://drive.google.com/file/d/1s1zyawC4cSrV7owvj6kvQLcPewuBV35d/view
https://drive.google.com/file/d/1s1zyawC4cSrV7owvj6kvQLcPewuBV35d/view?usp=sharing
https://www.instagram.com/p/CUb7fIZjM9g/
http://drive.google.com/file/d/12-I8Lw60FvdVgvPpDPQzKKuiFTNHEs7l/view
https://drive.google.com/file/d/12-I8Lw60FvdVgvPpDPQzKKuiFTNHEs7l/view?usp=sharing
https://drive.google.com/file/d/1BJYMIq7xGaBigtFraKKaTill6bPfbuC3/view?usp=sharing
https://drive.google.com/file/d/1Y2B1P4o65TXzGvCp5CBTvP9WrPi_Uhwa/view?usp=sharing
http://drive.google.com/file/d/1Y2B1P4o65TXzGvCp5CBTvP9WrPi_Uhwa/view
https://drive.google.com/file/d/1F1fBjXGOQiFOAGcgvG6sCvGqVXdkOPVG/view?usp=sharing
http://drive.google.com/file/d/1BJYMIq7xGaBigtFraKKaTill6bPfbuC3/view
https://www.instagram.com/p/CUephpFABWr/
https://drive.google.com/file/d/1mBsTxoW-PAecIRnQtULSqLQEgdr4raYy/view?usp=sharing
http://drive.google.com/file/d/1F1fBjXGOQiFOAGcgvG6sCvGqVXdkOPVG/view
https://drive.google.com/file/d/1GjWVz_rRc30X8bM_UcLXalO8bzKFnuwU/view?usp=sharing
https://www.youtube.com/watch?v=nfLSmx8KMyk
http://drive.google.com/file/d/1mBsTxoW-PAecIRnQtULSqLQEgdr4raYy/view
https://www.instagram.com/p/CUX9fvNjrnJ/
http://drive.google.com/file/d/1GjWVz_rRc30X8bM_UcLXalO8bzKFnuwU/view

v RAINFOREST

Alliance  Influencer content %‘
v ! = 7 influencers from

@ lauraherz Anzeige | Wir als
9 Konsumenten bestimmen das Angebot

im Supermarkt. Kaufen nsmittel
nicht, werden sie auf lange Sicht aus

dem Sortiment genommen. Das ist eine
groBe Power, die wir nutzen kénnen, um
2u bringen, nachhaltig

leagroenniger *

on @rainforestall
tragen, unterstiitzen wir zum Beispiel
Bauern, die nachhaltiger
landwirtschaften und damit dazu
beitragen, dass der Klimakrise
entgegengewirkt wird. Dieses Label
findet ihr vor allem auf Produkten, die in
anderen Landern angebaut werden, wie
zum Beispiel Kaffee, Kakao, Banane oder
Ananas. So sch jie Schoki doch

oQv W

260 vind-ik-leuks

Germany with a
reach of 117K

minorsights Super! @ & @

lauraherz

oQv N

215 vind-ik-leuks

Die Klimakrise wird unsere und
kommende Generationen wohl immer
beschaftigen. Ein zentrales Thema ist die
globale Vernetzung. /Anzeige

Schauen wir uns in unserem Zuhause
um, 50 gibt es kaum noch ein Produkt.
das ausschlieBlich in Europa hergestellt
wird. Vom Rohstoff bis zur Verarbeitung
und Vertrieb - nahezu alles findet global
statt. Daher ist es so wichtig, in der
Produktion die Weichen fir ein faires
Miteinander und eine nachhaltige,
ressourcensparende Herstellung zu
stellen. Genau da se
inforestalliance an. Sie ist eine NGO,
die in mehr als 70 Landern an der

oQv W

{® itscdk en 594 anderen vinden dit leuk

follow the!

&

1
Und das ist das Siegel,

nach dem ihr beim einkaufe
Ausschau halten kénnt

Haltet ab jer has naach

rainforestalliance

demrosch 88 Ragt zu einer
Ssseren gl i fi bei!

apaliolen:

rainforestabiance

e - R

oQv

@ Kati_kowsks en 351 anderen vinden dit leuk

®



https://www.instagram.com/p/CUkzHhBqFvL/
https://www.instagram.com/p/CUUc7S-ML0Y/
https://www.instagram.com/p/CUflvreKhr8/
https://www.instagram.com/p/CUetI2WK3zp/
https://www.instagram.com/p/CUh9NbIMuLI/
https://drive.google.com/file/d/1xnDDqcfkPohPGcFUF08l-6PXBmaAsQpd/view?usp=sharing
http://drive.google.com/file/d/1xnDDqcfkPohPGcFUF08l-6PXBmaAsQpd/view
https://drive.google.com/file/d/1YoLQHqVQi53yqgbQaCvQ7ta7H-TVPSEd/view?usp=sharing
http://drive.google.com/file/d/1YoLQHqVQi53yqgbQaCvQ7ta7H-TVPSEd/view
https://drive.google.com/file/d/1VU5HfM0CNFhjWaKRYLk6Ub17Tgx3hi74/view?usp=sharing
http://drive.google.com/file/d/1VU5HfM0CNFhjWaKRYLk6Ub17Tgx3hi74/view
https://drive.google.com/file/d/1LhxjW7fXcw3BQhK6tBRBpP2OAEBjplms/view?usp=sharing
http://drive.google.com/file/d/1LhxjW7fXcw3BQhK6tBRBpP2OAEBjplms/view
https://drive.google.com/file/d/1l0eDnQg--KoFPfRVVboSzflRECbVlY1R/view?usp=sharing
http://drive.google.com/file/d/1R61yMBUsqD0ANwIzZoqUZDMk5zJLwrIz/view
https://www.instagram.com/p/CUUkVTUsN_C/
https://drive.google.com/file/d/1WQvYHKg7Vlrl89doCQtUfDzrJOgqAx7o/view?usp=sharing
http://drive.google.com/file/d/1WQvYHKg7Vlrl89doCQtUfDzrJOgqAx7o/view
https://drive.google.com/file/d/1DnurOHMlvjrwQKJW-_1NvRItASLLfptm/view?usp=sharing
http://drive.google.com/file/d/1DnurOHMlvjrwQKJW-_1NvRItASLLfptm/view

é cassidygard @ - Following

e cassidygard © #FollowTheFrog for
@RainforestAlliance &

1'am thrilled to partner with
@RainforestAlliance and speak to
Larissa Diakanua, the Communications
Director for Africa #RainforestAliiance.
The #FollowTheFrog campaign seeks
to highlight tangible and effective ways
that individuals and organizations can
help move all of us towards a more
sustainable future for people and
nature all over the world

v RAINFOREST

ALLIANCE Influencer content

My favorite take away from chatting
with Larissa is that despite all of the

environment action work she oversees,
she stilljust feels like a regular person.
I often feel the same way and | know so

Qv W

1,212 views

@ 2 8 influencers from the

dillinjay © Are you as happy as Myrtie
&1 that it's finally cool enough in the

United States with o

Enjoying a @rainforestalliance certified
brand (| meaning it's grown in a

reach of 740K

- @mattehnes

OQV W

668 likes

®

imkevinjpatel - Following
Paid partnarship with rainforestallia

Checkout
nforestalliance feed

Q) oimvieswans - ro and sce the impact this
D) son Digo, Cattonia

imkevinjpatel Have you seen the
Rainforest Aliance seal on your
groceries?

little @ makes!

r Mure isto

@ shawsimpleswaps | know t's only
4

Our best hope for a bet
embrace sustainab

Wednesday, but | can't stop thinking
about these pillowy Cinnamon Rolls
with a Coffee Soaked Date Filling and a
few % chips tossed in for good
measure!

Last week | shaced in collaboration
@clifbar a sneak peak at what

their #FollowTheFrog awarene:
campaign this week. | know with al the
conflicting health messaging you're
bombarded with It can be difficult to
understand what seeing the cute little
frog & logo on products actually
means. I'm here todav to remind vou

®*Qv A

Liked by preferredbynature and others

®

g zaina_gohou © - Following

Costa Rica

6 zaina_gohou @ video from time | saw
a frog in the rainforest of my beloved
Costa Rica. RANDOM FACT?

Frogs are considered bioindicators. A
healthy frog population is a signal of
healthy environment making it a an
international symbol of sustainability.
wv0

learn more about @rainft liance

and #followthefrog in my story

@rainforestaliiance #followthefrog
#sustainability #rainforestalliance

s rainforestalliance & W& thanks

Qv W

# Liked by rainforestalliancemx and others

3\'

nu

lulmlv‘

WHAT DOES IT
MEAN TO

#FOLLOWTHEFROG

Scale. 1 you're feeling lot about where
o start, or questioning if you can really
make an impact, you're not alone.
Everyone has their role to play and
when we connect with a broader
community of like-minded people
taking action togother, beautiful things

Arsinfrractaliisnra Cartfien nrdirte

Qv A

) Liked by zeeeeenaa and others

©)

waterthruskin @ - Following
Paid partnership
Maxico

waaterthruskin © (Espafiol en
comentarios &

While we continue to discover Mexico
and find inspiration for our future casa
%, | want to take a moment to share
an important certification with you
which will help you use your power as

everyday products, there are crucial
factors we need to have in mind:
deforestation, human exploitation and
farming practices are some of them.
Afew 0 | learned about
@rainforestalliance and their mission to

Qv W

5,512 likes

specifically @rainforestalliance can happent EXCITED ABOUT THIS HAPPENING
certification means and wanted to do & NEXT WEEK &
lte folow up on that n support of Every time you purchas 2

Join us next woek for

FOLLOW



https://drive.google.com/file/d/1xnDDqcfkPohPGcFUF08l-6PXBmaAsQpd/view?usp=sharing
https://drive.google.com/file/d/1YoLQHqVQi53yqgbQaCvQ7ta7H-TVPSEd/view?usp=sharing
https://drive.google.com/file/d/1VU5HfM0CNFhjWaKRYLk6Ub17Tgx3hi74/view?usp=sharing
https://drive.google.com/file/d/1LhxjW7fXcw3BQhK6tBRBpP2OAEBjplms/view?usp=sharing
https://drive.google.com/file/d/1l0eDnQg--KoFPfRVVboSzflRECbVlY1R/view?usp=sharing
https://drive.google.com/file/d/1WQvYHKg7Vlrl89doCQtUfDzrJOgqAx7o/view?usp=sharing
https://drive.google.com/file/d/1DnurOHMlvjrwQKJW-_1NvRItASLLfptm/view?usp=sharing

cezargordo + Seguindo
Parceria paga com rainforestallianc.

cezargordo Dias atrds eu postei no
meu Stories a seguinte pergunta:

Qual a sua contribuigao para um
mundo melhor?

vzs® RAINFOREST
ALLIANCE

Nesse video eu comento algumas das

respostas e também falo mais sobre o

trabalho da @rainforestalliancebr
A certificagso deles ajuda mais de 2
milhdes de produtores e mais de 5.000
empresas em todo mundo a investir em
negocios que respeitam a natureza e
os trabalhadores. O selo deles é um
sapinho e vocé encontra facilmente em
chocolates e cafés nos principais

5 influencers from Brazil 1 | | == )
with areach of 1.1M

@) belcoeino © - Seguindo
Parceria paga com rainforestallianc

para ummundo mehor 7

beicoelho @

_4

# Curtido por rainforestalliance e
outras pessoas

()

Comega hoje a #followthefrog uma
ag30 anual da #rainforestalliancebr
com o objetivo de ajudar nds, os
consumidores, a fazermos escolhas
mais consclentes e sustentavels. Siga
a @rainforestalliancebr e vamos fazer a
diferenca juntos!

o

onzeskateshop Chefe & chef
= merecedor de tudo que a de bom
neste mundo um legado bem
construido em cima da Skateboard

®*QYvY N

@ Curtido por pmtorres2021 e
— Como podemos fazer alguma X ! outras pessoas
diferena? Essas foram as respostas
que vocés mais me mandaram!
\ Convido vocés a tentarem esses
hébitos, caso alnda ndo fagam! Cada [®)
e ) pequena mudanga pode fazer uma .
grande diferenca We também convido
a seguirem a @rainforestalliancebr
que t4 nessa miss3o nos ajudandoa
melhorar o planeta, certific
producdo agricola de muil

4 . ind
Q gt vy @) marigmnz - Seguindo
) Joso Camarero « Vento Brando ) g 91

{ ¥/ parceria paga com rainforestallianc

belcoelho ® Pequenas escolhas
conscientes podem fazer a diferen
Visite o perfil do @rainforestallianc
e sabia mais como vocé pode 3jud
#foliowthefrog &8
#parceriademarca

@ marigmnz Como fazer a diferenga? @
Qo

alexatala ©

patymoll &263

sefam mals sustentsvels

/@ thaisdutrasa  Seguindo
D) Fucets s comramiorssione

christina perri + you are my sunshine
mariellalazaretti §-§§§ §fe que

Ha pequenss cbisaslie ss0
e dimatncres imporantes ph‘

Qv

/F'\ thaisdutrasa H4 pequenas coisas que
@ curtido por giescoura e out}

J/ sio extremamentes importantes para a
gente, e ha outras pequenas colsas
que tb s30 muito importantes para o
mundo. A @rainforestalliancebr
trabalha ha mals de 30 anos para
mudar a forma como o mundo produz,
fornece e consome. E se quiserem
aprender pequenos habitos para
vivermos um futuro melhor,
acompanha o perfil deles tb! @

€ outras pesso:

> 003/1:57

marigmnz + Seguindo
Parceria paga com rainfore:
Yann Tiersen - Uautre vaise]
(Quatuor & cordes et piano)

4

@) evamandatarah - Seguindo
Parceria paga com rainforestallianc

sheronmenezzes © Que coisa
marigmnz A @rainfores

mals deliciosa esse video &

@) evamandatarah Olha ela toda

anracantadara_romentarista aial

Manda aqui 0 seu hibito
positivo para 0 mundo @

> 0:02/447

) Parceria paga com r
> Audio original

/o\ euamandafarah

@ euamandafarah £

=ira escoihas do seu o
a-dia q vc acredita g gera
mudanca no mundo:

QY

@ curtido por giescoura)

ja pensaram nisso? @

e giescoura Lindaaaa

e giescoura @marcelaricupt

Qv n

@ curtido por giescoura e outras pessoas

Sigam a Erainforetalhunced
‘scompanharcm to

> 0:01/2:23

@) thaisdutrasa + Seguindo n
#) parceria paga com rainforestallianc,

» outras pessoas

thaisdutrasa Quais pequenos habitos
que vocés tem que provocam mudanga
no mundo?

Semana passada deixei essa pergunta
14 na caixinha dos stories e fiquei muito
feliz com as respostas e com a
quantidade de pessoas que
responderam. E sim, todas foram
Gtimas iniciativas pra cuidar de si e do
nosso planeta! Mas se eu disser que
podemos fazer ainda mais e que ngo é
dificil?t Vim falar sobre o trabalho
maravilhoso da @rainforestalliancebr,
que o consumo consciente de
produtos com certificago sustentével
éuma outra maneira de contribuir pro
bem estar de todos. Trazer luz pra

®Qv W

@ curtido por giescoura e outras pessoas
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4. Contact & resources



vZs> RAINFOREST

ALLIANCE Join our 2022 campaign!

« Check our website for up-to-date
information

« Sign up to get updates about next
year's campaign right in your inbox

« Keep us updated on your plans and
activations at marketing@ra.org

1/31/2022 24


https://www.rainforest-alliance.org/business/marketing-sustainability/follow-the-frog/
https://www.rainforest-alliance.org/business/subscribe/
mailto:marketing@ra.org




