


Since 1987 we have certified hundreds of millions of acres
of working forests, farms, ranchland and hotel properties
according to rigorous sustainability standards. And we have
fostered the principles of sustainability along the entire
value chain, connecting sustainably managed businesses
with conscientious consumers through our Rainforest
Alliance Certified™ seal and Rainforest Alliance Verified™
mark. Our comprehensive approach to sustainability
means that climate change mitigation and adaptation
are inherent to our work. We collaborate with
governments, businesses, agricultural cooperatives
and indigenous and community groups to advance
climate-smart practices that bring us closer to

our vision of a healthy planet.
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A LETTER FROM THE BOARD CHAIR AND PRESIDENT After 26 years, we have many accomplishments to celebrate. As of 2012,

the Rainforest Alliance has:

Greenland’s unprecedented ice-melt. Prolonged drought across the US e certified 185.3 million acres (75 million hectares) of forests to the

greenbelt. Hurricane Sandy. Typhoon Bopha. The year 2012 delivered the Forest Stewardship Council™ standard, widely considered the “gold
message, loud and clear: climate change is a reality we cannot afford to standard” of responsible forestry;

ignore.

e certified 3.78 million acres (1.53 million hectares) of farmland to the
rigorous Sustainable Agriculture Network standard;

Deforestation and forest degradation lead to 17 percent of the greenhouse
gas emissions that contribute to climate change—more than the emis-
sions from all of the world’s cars, trucks and buses combined. Every year,
the planet loses about 35.8 million acres (14.5 million hectares) of forest to
reckless agricultural conversion and irresponsible logging. It doesn’t take ) ] ) ) ) )
a scientist to understand the imperative for a wholesale transformation of * employed innovative methods to achieve scale of impact, including

our untenable production methods and consumption levels. farmer field schools, online training modules and public-private
collaboration;

e promoted rigorous standards—including worker protections, decent
wages, housing and health care—that have benefitted nearly 1 million
full- and part-time workers, as well as their families;

The Rainforest Alliance was founded on the premise that the mainstream-
ing of sustainable land use is essential to the survival of our most precious
ecosystems and the communities and wildlife that depend on them. We
chose climate change as the theme for the 2012 annual report to highlight
the climate benefits inherent to the Rainforest Alliance approach. Our The methods we promote in forestry, agriculture and tourism curb cli-
sustainability paradigm continues to gain momentum among companies, mate change and help farmers adapt to changing growing conditions. We
farmers, NGOs and forward-thinking government leaders, so it’s no sur- also collaborate with regional governments, banks, farmer cooperatives
prise that we are seeing increased demand for our expertise and services. and local community organizations to strengthen voluntary carbon mar-
kets and advance climate-smart policies and practices around the world.

e and fortified our training and certification programs, policy work and
growing climate change mitigation efforts with an operating budget of
US $48 million.

The following pages offer a glimpse of the Rainforest Alliance’s phe-
nomenal growth in 2012, from training and certification to responsible
sourcing and major new company commitments. Because we work with environmental conservation effort is inextricably linked to the well-being
hundreds of thousands of farmers, cooperatives, foresters, tourism busi- of those who depend on the land for their survival. We are honored to be
nesses, community-based organizations and indigenous groups around the part of a vibrant movement that unites farmers, foresters, community
world, this report can only showcase a few of the projects we’ve worked organizations and indigenous groups with companies and consumers all
on this past year. over the world in the mission of sustainability.

At the core of everything we do is the principle that the success of any
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FORESTRY

The Rainforest Alliance has worked
to build a vibrant sustainable forestry
movement that enlists forest commu-
nities, international partner organiza-
tions and businesses as our allies in
conservation. We are also working

to advance REDD+, a set of policies,
actions and strategies to incentiv-

ize and promote the environmental,
social and economic benefits of
conserving forests—all with the aim
of reducing emissions and mitigat-
ing climate change.

Today, voluntary carbon markets are
emerging as an important tool in the
global fight against climate change.
Businesses and individuals can offset
their greenhouse gas emissions by
purchasing carbon credits, thereby
generating revenue that supports
reforestation projects and other
initiatives that curb global warming.
As one of the world’s leading audi-
tors of forest carbon projects, the
Rainforest Alliance quantifies their
impacts—providing impartial, third-
party evaluation that reinforces the
integrity and credibility of carbon
offsets. We are collaborating with
governments, businesses, nongov-
ernmental organizations, farmers
and foresters around the world to
strengthen these markets and ensure
the long-term success of climate-
smart land management.



THE FOREST
STEWARDSHIP COUNCIL™

The Rainforest Alliance is a
founding member of the Forest
Stewardship Council (FSC®),
and today FSC certification is
widely considered to be the
gold standard of responsible
forestry. The FSC standard

covers a range of environmental,
economic and social criteria—in-
cluding numerous requirements
designed to mitigate climate
change, such as preventing defor-
estation, reducing the impacts of
logging and improving the way

that forestland is managed overall.

The Rainforest Alliance thoroughly
assesses candidates for FSC

certification via detailed, on-
the-ground audits that include
species inventories, forest
inspections, management
plan reviews and input from in-
terested parties. We guard the
integrity of the FSC standard by
awarding Rainforest Alliance
certification only to those for-
estry businesses that meet the
stringent requirements.

“Change starts with
us and the way we
approach forestry.”

GUUJAAW
PRESIDENT OF THE
HAIDA NATION

CONSERVING

The archipelago of Haida Gwaii is famous for
its majestic landscapes: snow-topped mountains,
temperate forests shrouded in mist and dramatic
fjords that plunge into the blue expanse of the
Pacific Ocean. Located off the coast of British Co-
lumbia, Haida Gwaii is known as the “Galapagos of
the North” for its bounty of rare plant and animal
species, many of which are found nowhere else in
the world, such as the saw-whet owl and the Queen
Charlotte ermine.

Haida Gwaii is the ancestral home of the Haida
Nation, an Aboriginal group whose history on

the archipelago dates back more than 10,000
years—and whose future is inextricably linked
with sustainable forestry. In November 2011, the
Rainforest Alliance awarded FSC certification to a
group that includes Taan Forest, a Haida-owned for-
estry company that manages 884,884 acres (358,100
hectares). It took just 11 months for Taan Forest to

ANCIENT FORESTS
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achieve certification—a testament to
the Haida’s dedication to the highest
social and environmental standards.

“Change starts with us and the way
we approach forestry,” says Guu-
jaaw, president of the Haida Nation.

“We know that we can maintain
our culture, respect nature and still
derive a livelihood from the forests.”

Given rising sea levels and the sharp

increase in extreme weather events over

the past several years, the island communi-
ties of Haida Gwaii are on the front lines of the
fight against climate change. As the leading
FSC certifier of indigenous forestry enterprises,
the Rainforest Alliance is deeply committed to
supporting sustainable forestry management
among Native enterprises.




PACKAGING A BRIGHTER FUTURE

Monster High students, Barbie and an army of
Polly Pockets have been moonlighting as conserva-
tionists, thanks to Mattel’s commitment to sustain-
able sourcing. As part of its sustainability efforts,
the largest toy company in the world unveiled new
sourcing principles in 2011 for the procurement

of fiber and wood used in its products and packag-
ing. Just one year later, Mattel is well on its way to
meeting its ambitious targets, which include sourc-
ing 85 percent certified sustainable and/or recycled
materials for its toy packaging by 2015 and halving
its carbon emissions by 2020.

To develop its sustainability strategy, the company
worked with the Rainforest Alliance to analyze its
supply chain. We assisted Mattel with the develop-
ment of its sustainable sourcing principles for pa-

per and packaging, which are designed to prevent

deforestation and encourage partners in the supply
chain to do the same. The result is a clear purchas-
ing policy to maximize the use of post-consumer
recycled fiber content, avoid controversial sources
of virgin fiber and increase the use of sustainable
wood and fiber that have been certified by a cred-
ible third party—giving preference, when feasible,
to FSC certified material.

The Rainforest Alliance also supported Mattel’s ef-
forts to implement the principles in the Asia-Pacific
region by developing data collection and analysis
tools. In just one year, the company has achieved
impressive success in its efforts to ensure that sup-
pliers comply with the sustainability principles. By
making major commitments like this, companies
large and small can reduce deforestation and its
effect on our planet.

MATTEL PAPER PACKAGING CONTENT BY 2015

recycled material or
sustainably sourced fiber
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A CARBON
PROJECT IN THE
WILDS OF ALASKA

The rugged coastal terrain of Alaska’s Afognak Island is home to
the Roosevelt elk, more than 160 species of birds and abundant wild
salmon runs. The island’s 500-year-old Sitka spruce temperate rainfor-
est is also the native habitat of the largest grizzly species in the world—
the Kodiak bear, which can grow to an imposing 1,500 pounds.

To protect this pristine landscape from logging, the American Land
Conservancy and the Rocky Mountain Elk Foundation acquired 8,200
acres (3,330 hectares) and related timber rights from a privately held
company on Afognak. They created the Afognak Forest Carbon Project
(AFCP), which the Rainforest Alliance validated and verified in a 2012
audit. The project represents our first Improved Forest Management
validation and verification according to the Verified Carbon Standard,
a major carbon accounting standard used in both forest and non-forest
carbon sectors.

Afognak is part of a growing movement of land trusts, nonprofit
conservation groups and foundations that use carbon verification to
support the protection of high-value ecosystems. The AFCP permits no
timber production or harvesting, a model that has raised its carbon
sequestration to impressive levels in comparison to the clear-cutting
scenario that would likely have occurred without protection.

From January 1, 2006, through December 31, 2011 (the period covered
by our verification), the project removed from the atmosphere 413,000
metric tons of carbon equivalent (tCO,e)—equal to the annual emis-
sions of nearly 69,000 compact cars. The revenue generated by the

sale of the carbon offsets is used to support the continued monitoring
required to maintain the integrity of the project, as well as ongoing
verification costs.
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GREENHOUSE GAS EMISSIONS ATTRIBUTED TO
DEFORESTATION

anthropogenic emissions attributed
to forestry operations
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CARBON & CULTURE:
AN INDIGENOUS VISION

FOR A SUSTAINABLE FUTURE

The Paiter Surui people of the Brazilian Amazon

have found themselves at ground zero of tropical
deforestation since 1969, when they first made
sustained contact with the rest of the world. Since
then, illegal logging and agricultural deforestation
have destroyed much of the Brazilian rainforest,
threatening the Paiter Surui’s ancestral home and
their very existence.

Rather than allow others to wrench their destiny
away, the Paiter Surui developed a 50-year plan

to preserve the rainforest and protect their way

of life. A central element of this plan is the Surui
Forest Carbon Project (SFCP), designed to provide fi-
nancial benefits to the Surui community in return
for their commitment to protect and restore large
areas of the tropical forest.

“Without the forest, our entire culture would disap-
pear. And without our culture, the forest would
have disappeared a long time ago,” says Chief
Almir of the Paiter Surui. “It’s important to live in
a sustainable way and to strengthen those whose

livelihoods depend on a healthy ecosystem.”

In 2012 the Rainforest Alliance and Brazilian
partner group IMAFLORA validated this ground-
breaking venture—the first indigenous Reducing
Emissions through Deforestation and Forest Deg-
radation (REDD) project in Amazonia—against two
rigorous, globally recognized standards: the Cli-
mate, Community and Biodiversity Alliance Stan-
dard and the Verified Carbon Standard. The Surui
are the first indigenous group to achieve this
distinction and benefit from the cred-

ibility that comes with an indepen-

dent, third-party assessment of their

project design. To prevent the exploi-

tation of indigenous populations, it is

vital that communities give free, prior

and informed consent throughout the
development of a carbon project. In the

case of the SFCP, the Surui truly led the

process, making the project a beacon

for other indigenous groups seeking to

protect their land and cultures.

“Without the forest,
our entire culture
would disappear.
And without

our culture, the
forest would have
disappeared a long
time ago.”

ALMIR

PAITER SURUI CHIEF




UR VISION
FOR EARTH-
FRIENDLY
FARMING

The Rainforest Alliance is at the
forefront of the movement to make
sustainable farming methods the
new normal in agriculture. Rigorous
and regular audits to the Sustainable
Agriculture Network (SAN) standard
are behind every farm that wins the
Rainforest Alliance Certified™ seal.
We've brought innovations like field
schools and online training modules
to farmers around the world, and our
research teams routinely evaluate
our impact so we that we can refine
our strategies if needed.

In addition to the inherent climate
benefits of implementing the SAN
standard on farms, a growing num-
ber of farmers are taking additional
steps to mitigate and adapt to cli-
mate change by implementing the
SAN Climate Module, developed by
the Rainforest Alliance and the SAN
to promote methods that reduce
greenhouse gas emissions, remove
carbon from the atmosphere and
help farmers adapt to the effects of
climate change on the ground.
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THE SUSTAINABLE
AGRICULTURE
NETWORK

Rainforest Alliance Certified
farms are regularly audited
to ensure that they meet
rigorous environmental, so-
cial and economic criteria
developed and managed
by the Sustainable Agri-
culture Network (SAN), the
oldest and largest coalition
of NGOs striving to improve
commodity production

in the tropics (the Rainfor-
est Alliance is a founding
member). The Rainforest
Alliance and our partners
in the SAN are leaders in
the global movement to
promote the interests of
workers, communities and
the environment.

Palm oil’s ubiquity has long presented green
shoppers with a difficult quandary. The nutrient-
rich oil is a critical source of calories for many
people around the world, an increasingly popular
biofuel and a key ingredient in most household
products. At the same time, oil palm culti-
vation has destroyed millions of acres

of rainforest and peat land—releasing

massive quantities of CO, into the atmo-

sphere, displacing indigenous peoples,

and threatening jaguars, orangutans,

tigers and other rare wildlife species

around the world.

The Rainforest Alliance is working to engage farm
owners in Indonesia, Guatemala, Honduras and
other countries where oil palm expansion has had
a severe impact on biodiversity. The largest palm
producer cooperative in Honduras, Hondupalma,
has been working diligently toward Rainforest Alli-
ance certification since 2011, in collaboration with
ICADE, our SAN partner in Honduras.

“In the beginning, workers resisted the require-
ments of certification, but with time they have
begun to see the amazing fruits that the pro-
gram brings,” observes Marco Lanza, a member
of Empresa Asociativa Campesino Santa Rosa, a
Hondupalma member. Today, the workers insist on
strict adherence to the best practices required for
certification, including composting and reforest-
ing degraded areas. In addition to increased yields
and climate benefits, Lanza has observed improved
morale. “We have higher salaries, we’re happier

FORESTRY AGRICULTURE TOURISM EDUCATION

and we’re enjoying better health due to regular
check-ups required for certification. We are deeply
grateful to the Rainforest Alliance and the Sustain-
able Agriculture Network,” says Lanza.

With 15 years of experience in greening
other major crops, the Rainforest Alliance
and the SAN tackled the palm oil sector
in 2009. By 2011 the SAN had expanded
its standard to address environmental
and social challenges related to palm
oil. We also supported the development
of the Roundtable on Sustainable Palm Oil
standard, a multi-stakeholder initiative based on
our shared determination to control the rampant
deforestation caused by new palm oil plantations.

Unilever, Marks & Spencer and Nestlé are among
several major brands that have made commitments
to purchase certified sustainable palm oil. These
commitments will support sustainability on the
ground. Says José Alfredo Torres of ICADE, “Groups
like Hondupalma understand that in order for
them to be in business in 10 or 20 years, they need
to work within the principles of sustainability.”

PALM OIL IMPORTS TO THE UNITED STATES
SINCE 2002




BREAKING SUGAR’S
CORROSIVE CYCLE

“The issues will
only become more
serious as we begin
to see the effects
of climate change
on farms in the
tropics.”

GUILLERMO BELLOSO
SALVANATURA FARM
MANAGEMENT
SPECIALIST IN EL
SALVADOR

In recognition of sugar’s notoriously bitter environmental
impact, the Rainforest Alliance is working to make sugar cane
production more sustainable. The Rainforest Alliance has seen
promising results in a pilot project in El Salvador, where we

have been collaborating with our SAN partner, SalvaNatura, and
the ATAISI cooperative to implement new requirements under
the SAN standard for sustainable sugar cultivation. The require-
ments are designed to change destructive practices, such as in-
tensive water and pesticide use and massive discharge of polluted
wastewater, as well as the traditional practice of burning cane
fields before harvest. Although burning eliminates the razor-
sharp cane leaves that make harvesting so treacherous, it also
generates greenhouse gas emissions, sullies watersheds with soot
and ash, and threatens local wildlife.

ATAISI workers are already benefitting from the regular medical
checkups and hydration protocols required by the SAN standard.
These specific provisions are meant to check the epidemic of

kidney disease that has killed tens of thousands of sugar cane
workers in the past couple of decades—a consequence, many doc-
tors believe, of sustained exposure to heavy pesticides combined

with dehydration in fields as hot as 104 degrees Fahrenheit (40 C).

The cooperative has also achieved promising results with a new
cane hybrid that drops its leaves before harvest.

These protections are crucial to helping workers adapt to global
warming. Says Guillermo Belloso, SalvaNatura’s farm manage-
ment specialist in El Salvador, “The issues will only become more
serious as we begin to see the effects of climate change—particu-
larly increases in temperature—on farms in the tropics.”

Two hundred farms are now undertaking technical training to
prepare for eventual certification. Belloso observes, “That means
the industry and the sugar producers see the importance of good
practices. There are many tough issues to tackle, but we are pav-
ing the way.”

FORESTRY AGRICULTURE TOURISM EDUCATION

DEFINING SUSTAINABLE
CATTLE RANCHING

The grazing pastures of Fazendas Sao Marcelo bear little resemblance to those
of conventional cattle ranches. Plentiful trees provide cows with generous shade and
shield them from wind and rain. Herds roam free on pastures bordered by dense Am-
azonian rainforest and the biologically rich cerrado (savanna)—the habitat of jaguars,
ocelots and several species of monkeys. The ranch, which spans 79,000 acres (32,000

hectares), includes a 32,000-acre (13,000-hectare) reserve in the Amazon, providing a

refuge for rare primates like the Brazilian bare-faced tamarin.

In June 2012 Fazendas Sdo Marcelo became the first cattle ranch to receive the

Rainforest Alliance Certified seal under a rigorous tropical cattle standard developed

by the SAN; the certification was awarded by our SAN partner in Brazil, IMAFLORA.
“[Rainforest Alliance certification]| represents the sum total of the work we have done
in sustainability on the farms over the past ten years,” says Arnaldo Eijsink, director-
general of the ranch.

“It is possible to produce [cattle] the right way in the Amazon.”
ARNALDO EIJSINK, DIRECTOR-GENERAL OF FAZENDAS SAO MARCELO

With the new cattle standard, the Rainforest Alliance aims to limit the industry’s
negative impacts, which have destroyed more than three-quarters of the rainforest

in the Brazilian Amazon. The reforestation of degraded lands and a natural grass J
diet for the cattle to reduce methane—Ilivestock are responsible for 18 percent of the

world’s greenhouse gas emissions—are requirements of the new standard.

Certified farms must also provide all of the worker protections and community bene-
fits central to the farm-management methods endorsed by the Rainforest Alliance. At
Fazendas Sao Marcelo, the wives and partners of ranchers (the vast majority are men) f
receive training in crafts and artisanal cooking to boost economic opportunities. The
company also supports local public schools through teacher-training subsidies. In an
industry ripe for change, Fazendas Sdo Marcelo is providing an enlightened example
of true sustainability.
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COCOA PRODUCTION
PER HECTARE (LBS)

1,270
736
non-certified certified
farms farms

NET INCOME
PER HECTARE (USD)
IN COTE D’IVOIRE

$403
$103
non-certified certified
farms farms

Cocoa farmer Assande Alle Ambroise has dramatically
increased his yields since joining a Rainforest Alliance pilot
project in Cote d’Ivoire. After implementing Rainforest Al-
liance—endorsed methods, including composting, pruning,
weeding and the phasing out of chemical pesticides, Ambroise
says, “Certification is helping me to give a second life to my
farm.” Similarly, cocoa farmers from Nkranfuom, a
small village in central Ghana, report they
have doubled their productivity since
adopting the practices they learned

at the Rainforest Alliance farmer field
school, including planting shade trees
to shield cocoa crops from the sun—a
method that both mitigates climate
change and helps farmers adapt to rising
temperatures.

Improvements like these are crucial to the

survival of Cote d’Ivoire’s cocoa-farming communities, which
bore the brunt of violence and uncertainty during the country’s
2010-2011 civil war. Facing intense pressure to produce cheap
beans, producers ravaged the trees and land by failing to replant

FORESTRY AGRICULTURE TOURISM EDUCATION

and replenish. Over-farming and lack of support for these farm-
ers have diminished yields in Céte d’Ivoire, which produces 40
percent of the world’s cocoa, and contributed to volatility in the
$5 billion global crop during a period of soaring demand.

The Rainforest Alliance has responded to these challenges with
a massive expansion of our training and certification work in
Cote d’Ivoire, bringing the total number of Rainforest
Alliance Certified cocoa farms to nearly 85,000,
spanning more than 1 million acres (410,000
hectares).

Major companies are turning to Rainfor-
est Alliance certification to create sus-
tainable landscapes that will safeguard
supply chains against the effects of cli-
mate change. The demand for sustain-
able cocoa is growing at breakneck speed, with

commitments from brand giants Mars, Unilever, Mondelez and
Hershey to source their cocoa from Rainforest Alliance Certified
farms—welcome news for Ivoirian farmers who are working
diligently to secure their futures.
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OUR PLANET IN PERIL

Arctic ice melt. Rising temperatures. Hurricanes, tornadoes, droughts and GLOBAL POPULATION VS. ARABLE LAND, IN ACRES
drowning island nations. The effects of global warming can no longer be
ignored. The data are alarming, to be sure, but for us they represent a call
to action rather than cause for despair.
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CURBING CLIMATE CHANGE

The Rainforest Alliance’s efforts to halt climate change reach far beyond AREA OF RAINFOREST ALLIANCE CARBON VALIDATIONS BY COUNTRY
the climate-smart methods we promote in forestry, agriculture and

tourism. We also work with partners in the public and private sectors to W Indonesia: 35.1%

strengthen voluntary carbon markets, which grew 11 percent to reach a : PMe;gﬁ;;?ar: 169

record value of $576 million in 2011 (the last year for which data is avail- I Brazil: 14

able). As one of the world’s leading auditors of forest carbon projects, the Canada: 2.6

Rainforest Alliance works with governments, businesses, nongovernmen- Uruguay: 2.1
other:

tal organizations, farmers and foresters around the globe to incentivize

the conservation and restoration of high-value forests. Costa Rica: 0.6

Mozambique: 0.5
United States: 0.5
Paraguay: 0.3
Nicaragua: 0.1
Philippines: 0.1
Guatemala: 0.1
Panama: 0.1
India: 0.03
Kenya: 0.02
Ecuador: 0.02
Uganda: 0.01
Mexico: 0.01
Honduras: 0.01

Validation: third-purty evaluution that confirms thut u project uses recoy-
nized und reliuble methods for reduciny yreenhouse yuses or demonstrut-
iny u community und biodiversity benefit

Verification: third-purty confirmution of the greenhouse yus reductions und
communhnity und biodiversity benefits thut huve ulreudy occurred

" metric tons of carbon dioxide equivalent

Open for a closer look at Rainforest Alliance
carbon projects around the globe

AREA OF RAINFOREST ALLIANCE- CARBON EMISSIONS REDUCTIONS
VERIFIED CARBON PROJECTS VERIFIED BY THE RAINFOREST
(2011-12), IN ACRES ALLIANCE (2011-12), IN tCO,e*
1,047,032 7,027,065
1M 7
900K 6M
800K
5M
700K
600K 4M
500K
3M
400K
300K 2M
200K
M
100K
2011 2012 2011 2012
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RAINFOREST ALLIANCE CARBON PROJECTS AS OF 2012

The Rainforest Alliance audits forestry and agroforestry projects with a demonstrated ability to sequester carbon
dioxide and reduce greenhouse gas emissions. The Rainforest Alliance is accredited by the American National
Standards Institute and evaluates carbon projects operated by companies or communities against the six
leading carbon standards. Projects that have earned the Rainforest Alliance Verified trademark can sell carbon
credits on voluntary markets and earn revenue to support their conservation goals.

CUMULATIVE VERIFIED EMISSIONS REDUCTIONS AS OF 2012, IN METRIC TONS

Canada
United States
Mesoamerica
South America*
Brazil
Africa
Asia Pacific
500K 1M 1.5M 2M 2.5M 3M 3.5M 4M 4.5M 5M 5.5M 6M
* excluding Brazil

PROJECTED EMISSIONS REDUCTIONS FROM VALIDATIONS OVER PROJECT LIFETIMES, IN METRIC TONS

Canada
United States
Mesoamerica
South America*
Brazil
Africa
Asia Pacific
10M 20M 30M 40M 50M 60M 70M 8oM 9o0M 100M
* excluding Brazil

TOTAL AREA OF VALIDATED AND VERIFIED PROJECTS, IN ACRES

Canada
United States B
Mesoamerica PR
South America®
Brazil
Africa
Asia Pacific

100K 200K 300K 400K 500K 600K 700K 800K 900K 1M 11M 1.2M 1.3M 1.4M 1.5M 1.6M 17M 1.8M
* excluding Brazil

VERIFIED EMISSIONS REDUCTIONS (OF CO, EQUIVALENT) THROUGH 2012, (1 =il =1 MILLION CARS):
8 29 3 6" 7 (equivalent to taking 1.5 million
y y metric tons  cars off the road for one year) -

PROJECTED EMISSIONS REDUCTIONS (OF co, EQUIVALENT) FROM VALIDATIONS OVER PROJECT LIFETIMES!:

RAINFOREST ALLIANCE CARBON CERTIFICATES

B country where Rainforest Alliance is active
© Rainforest Alliance Validated and/or
Verified carbon project

AFOGNAK FOREST
CARBON PROJECT

location: ALASKA, UNITED STATES
type: FOREST MANAGMENT
avoided emissions (of CO, equivalent):

413,117 .

A joint effort by the American Land
Conservancy and the Rocky Mountain
Elk Foundation, this project has saved a
500-year-old temperate rainforest from
clearcutting. See p. 7 for more.

PAX NATURA PROJECT

location: CARTAGO & LIMON,
COSTA RICA

type: AVOIDED DEFORESTATION
area:

29,700..

(12,000 ha)

This multi-site project involves 100 indi-
vidual landowners and connects three
national parks, forming an important
biological corridor.

TREES FOR GLOBAL BENEFIT

location: BUSHENYI, UGANDA
type: AFFORESTATION

50,000.

sequestered emissions (of CO, equivalent):

planting on 138 farm plots.

This 20-year project is designed to
restore the region’s native highland
tropical vegetation cover through tree-

PHILIPPINE PENABLANCA
SUSTAINABLE
REFORESTATION PROJECT

location: LUZON, PHILIPPINES
type: REFORESTATION
area:

7, 260 ac (2,940 ha)

The project, which involves reforesting
degraded lands over 30 years, is home
to many threatened species, including

the national bird, the Philippine eagle.

SURU{ FOREST
CARBON PROJECT

location: RONDONIA &

MATO GROSSO, BRAZIL

type: REDD/AVOIDED CONVERSION
avoided emissions (of CO, equivalent):

7,423,806.

This pioneering initiative is intended

to improve the quality of life for the
Paiter Surui and preserve their culture
while implementing a strategy for forest
conservation. See p. 9 for more.

ULU MASEN ECOSYSTEM

location: ACEH, INDONESIA
type: AVOIDED DEFORESTATION
area:

1,853,000..

(750,000 ha)

Protecting one of the largest contiguous
forest blocks in Indonesia, this project
features a redesigned concession system,
a temporary logging moratorium and
community-based forest management.

The six projects detuiled on this map
dre u representutive sumple of our 61
active projects. Detuiled information
oh more curbon projects cun be found
ut rainforest-alliance.org/climate/
projects/forest-carbon

2 29 7 06 6" 8 (equivalent to taking 41.7 million
| L] metric tons cars off the road for one year) . )




World travelers embarking on
life-changing journeys are increas-
ingly committed to lightening their
footprints, and through our work
with hotels and tour operators,

we are making that choice ever
more available. Not only does
sustainable tourism offer travelers
responsible options, it can provide
economically viable and envi-
ronmentally sound livelihoods for
people living in some of the world’s
most precious ecosystems and
encourage them to protect these
landscapes. This year, the Rainfor-
est Alliance has continued to grow
its sustainable tourism initiatives,
which strengthen the role of com-
munity enterprises in conservation.



FORESTRY AGRICULTURE TOURISM EDUCATION

FOREST DWELLERS
PREPARE FOR BIG
CHANGES

The rainforest surrounding Brazil’s Baixo Rio Negro is an Amazonian storehouse of
biological treasures, including endangered hyacinth macaws, caimans, capybaras and even
jaguars. Traditionally, the abundance of the land surrounding the world’s largest black-water
river sustained nearby communities, but today rural families are struggling to get by on
meager earnings from fishing and agriculture, and many have resorted to illegal logging.

“Working with the
Rainforest Alliance
helps set us apart
from those who
pay mere lip
service to the eco-
movement and
gives us credibility.”
MARTIJN PRIESTER

GENERAL MANAGER
OF TOTOCO

As Brazil prepares for a huge influx of visitors for the 2014 World Cup and the 2016 Summer
Olympics, the Rainforest Alliance is working with Baixo Rio Negro forest communities near
the Anavilhanas Archipelago National Park to develop their sustainable tourism infrastruc-
ture as a defense against the environmental threats associated with heavy tourism. We

are providing training, in collaboration with local NGOs belonging to the
Community-Based Tourism Forum of Baixo Rio Negro, to help com-
munity enterprises raise their business practices to our sustainable
tourism verification standard and turn profits that will diminish
the need to engage in destructive logging.

BUILDING NETWORKS,
GREENING TOURISM

“Many tourism operations that use the word ‘eco’ aren’t
‘eco’ at all,” explains Martijn Priester, the general man-
ager of Totoco. “Working with the Rainforest Alliance
helps set us apart from those who pay mere lip service
to the eco-movement and gives us credibility.”

“We want tourism that will help us preserve our pink dol-
phins and our forests,” say Maria Silvana and Trico Evan-
gelista Cruz, participants in the program. “Tourism that
will contribute to the development of our community,

improve our lives and generate income for our families. Totoco’s success offers a snapshot of our efforts to

This workshop has helped us learn from each other how
to better manage our tourism activities.”

The Baixo Rio Negro initiative is one example of the
Rainforest Alliance’s proven sustainable tourism
strategy, which has enlisted 35 local communities in
protecting an estimated half a million acres (more than
202,000 hectares) of valuable ecosystems. By providing
an economic alternative to logging, sustainable tourism
creates incentives for conservation and contributes to
climate change mitigation by alleviating stresses on the
forests and conserving valuable carbon stocks.

When three friends came together a few years ago to build the Totoco
Ecolodge, they envisioned a business that would thrive in harmony with the
verdant wetlands, cloud forests and other precious ecosystems of Ometepe
Island, a volcanic landmass that rises from the middle of Lake Nicaragua. They
installed gray-water recycling, composting systems and solar panels, and they
launched local community education and health programs.

To prevent carbon emissions and protect the abundance of migratory birds
and monkeys that have helped earn Ometepe its status as a UNESCO Biosphere
Reserve, they avoided deforestation entirely when constructing the buildings.
Thanks to these and other environmental, social and economic initiatives,
Totoco Ecolodge received the Rainforest Alliance verification mark confirming
the ecolodge’s commitment to sustainability. It is now one of more than 40
hotels in Nicaragua that receive our assistance in green marketing.

foster the growth of sustainable tourism around the world. In September 2011,
the Rainforest Alliance launched Tour Operators Promoting Sustainability
(TOPS), a global network of tour operators committed to conserving valuable
ecosystems by supporting businesses like Totoco.

TOPS members—now 21-strong—are working with the Rainforest Alliance to
green their tours, as well as the destinations where they operate, by giving
priority to Rainforest Alliance Verified™ enterprises in their tour packages.
TOPS members also participate in international activities to commu-
nicate their commitment to sustainable tourism development
in the marketplace. The impressive vitality TOPS has demon-
strated in its first year promotes integrity in the sustainable
tourism industry and nurtures the long-term success of
businesses like Totoco Ecolodge.




EDUCATION
TO INSPIRE
AND

TRANSFORM

Curbing climate change requires
nothing less than concerted interna-
tional action to bring about a sweep-
ing transformation of our economies,
politics and cultures. Although there
is no shortcut for the painstaking
work of building consensus and
changing ingrained, destructive
habits, one thing is clear: education
is essential to this endeavor. Through
our climate change curriculum and
marketing outreach, we are working
fo involve and inspire the decision
makers of today, as well as those
who will determine our future.
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RE'STRYI\GRICU TURE TOUR

SHAPING THE
NEXT GENERATION

Forest communities, indigenous peoples and smallholder farmers are front
and center in the fight against climate change, and engaging them in both
policy and practice is critical to the success of any mitigation effort. With this
in mind, the Rainforest Alliance took our global climate change curriculum to
Ghana’s western cocoa-growing region for a series of training workshops. The
workshops were part of a larger initiative to adapt the lessons to the region.
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Twenty-five teachers traveled to Juabeso from surrounding rural communi-
ties to participate in our “train-the-trainer” sessions before returning home to
share what they learned with fellow teachers in their own communities. These
teacher-trainers also provided important feedback to our staff in Ghana, who
adapted the global curriculum by translating key concepts (carbon dioxide,

for example, is “bad air” in the Twi language) and studying government maps
showing changes in Ghana’s own forest landscapes.

Our education work in Ghana exemplifies our “local-to-global” approach—one
that drives home the relevance of a global problem like climate change in
meaningful local terms: how it affects growing seasons and a community’s
food security, for example. We focus on teachers not only because they are
shaping the next generation, but also because they are respected thought lead-
ers in their communities.

ENVIRONMENTAL
EDUCATION FOR THE
YOUNGEST STUDENTS

The Rainforest Alliance
takes a comprehensive
approach to conserva-
tion, and our education
program is no exception.
To prepare the youngest
students for our climate
change curriculum, which
starts at the fourth grade
level, we developed early
childhood education les-
sons last year, in partner-
ship with Project Learning
Tree, the award-winning
environmental education
program. The lessons, for
pre-kindergarten and
kindergarten children,
encourage teachers and
students alike to explore lo-
cal environments and
strengthen their

appre-

ciation of

nature. As

with the global

climate change
curriculum, we have made
the early childhood tools
available to all on the Rain-
forest Alliance Learning
Site and reinforced them

through teacher trainings in
New York, Washington, D.C.,
New Jersey and Florida.



CONSUMER RECOGNITION IN THE
UNITED STATES

Rainforest Alliance
Certified™ seal

RAINFOREST™H

consumers recognize the

s A CULTURE

OF MINDFUL
CONSUMPTION

Market research indicates that we are in the midst of a green revolution
that is ushering in an era of “mindful,” rather than mindless, consumption.
According to Havas Worldwide’s 2012 New Consumer Study, 50 percent of shop-
pers surveyed in seven countries, ranging from Brazil and Japan to the United
States, now believe it is essential to feel good about the companies with which
they do business. Fifty-seven percent prioritize buying from businesses whose
values mirror their own.

To support this growing group of conscientious consumers, the Rainforest Alli-
ance has launched Shop the Frog, a web-based directory of Rainforest Alliance
Certified™ products available around the world. Shop the Frog helps consumers
find sustainably produced goods and support a healthy environment, worker
protections and community benefits with their purchases. It also increases the
visibility of the Rainforest Alliance Certified seal and expands the marketing
reach of retailers that carry certified products.

Shop the Frog features more than 500 brands, retail locations and online
retailers, and it includes a diverse array of goods, from beauty balms made
with Rainforest Alliance Certified oils to fruit smoothies blended with bananas
from Rainforest Alliance Certified farms. Among the latest additions to the
Rainforest Alliance Certified portfolio on Shop the Frog: Dagoba Organic Choc-
olates, Balance Bar energy bars, Hershey’s Bliss chocolates and Teekanne tea.

Shop the Frog is just one of the many strategies we employ to connect consci-
entious consumers with responsible companies and harness market forces to
reinforce the long-term success of the green revolution.

www.rainforest-alliance.org/shopthefrog

FOLLOW
THE FROG

-

Conservation of the world’s forests is a cause
that rouses the passions of a broad range of per-
sonalities, as the Rainforest Alliance demonstrated
during our second annual Follow the Frog Week.
From New York City to London, friends and fans
joined a series of inspiring events and promotions
in September celebrating the Rainforest Alliance’s
holistic approach to sustainability.

We encouraged individuals and companies to take
an important step toward their more sustainable
future: choose Rainforest Alliance Certified™ food,
beverages, wood and paper products; watch and
share our Follow the Frog Week video; or support
our programs by becoming a member.

The centerpiece of the 2012 campaign was the
laugh-out-loud video that was written and directed
by Max Joseph. The Los Angeles—based filmmaker,
who has screened films at Sundance and Telluride,
promoted a simple message: you don’t have to go to

FORESTRY AGRICULTURE TOURISM EDUCATION

Leonardo DiCaprio oo
@LeoDiCaprio 279 Tweer:
facebook com/LeonardoDiC: VeTIGERSNOW.0rg

Los Angeles, CA - htp/leons

112 FoLLowing.
4,974,689 o v

Leonardo DiCaprio @LcoDiCaprio 20 Sep
#FollowTheFrog & choose @RnfrstAlliance Certified products - good

for people & our planet! ow.ly/dsHvW
Collapse <~ Reply t1 Retweet  Favorite

:?‘:*.‘[[TS :ggpwts Ej 3 ﬁg l‘: ‘l ﬂ "

11:36 AM - 20 Sep 12 - Details

the ends of the Earth to save the planet. The video
got more than 1 million views on YouTube within
a few months and was selected as a winner in
TED’s 10 Ads Worth Spreading challenge. Leonardo
DiCaprio, Susan Orlean, Stephen Fry and Michael
Pollan tweeted the video, along with the message
of sustainability, to their fans.

Companies committed to Rainforest Alliance certi-
fication and verification also played a vital role in
the success of the campaign. Many hosted Follow
the Frog Week events and promotions, including
discounts on Rainforest Alliance Certified products
and Rainforest Alliance Verified™ travel, while oth-
ers took to their Facebook pages and Twitter feeds
to share our video, discuss their sustainability
commitments and educate fans about key conser-
vation issues.

www.rainforest-alliance.org/followthefrog
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Contributions over $1,000,000

Global Environment Facility (GEF)

Inter-American Development
Bank (IDB)

The Multilateral Investment Fund
(MIF), a member of the IDB Group

United Nations Development
Programme (UNDP)

United Nations Environment
Programme (UNEP)

United States Agency for International
Development (USAID)

Contributions $100,000-$999,999

Anonymous

African Development Bank (AfDB)

Rachel and Adam Albright

Leon Lowenstein Foundation |
Kim Bendheim

Bettys & Taylors of Harrogate

blue moon fund

Citi Foundation

Melisande Congdon-Doyle
Revocable Trust

Congo Basin Forest Fund (CBFF)

The David and Lucile Packard
Foundation

Sandy and Roger Deromedi

Dutch Sustainable Trade
Initiative (IDH)

Ford Foundation

Marili Herndndez and Luis Bosoms

Leah Keith and Daniel Cohen

Kendeda Fund

Vicky and Larry Lunt

Norwegian Agency for Development
Cooperation (Norad)

The Spray Foundation

Staples, Inc.

Symantec Corporation

UK Department for International
Development (DFID)

United States Department of
State (DOS)
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Weaver Family Foundation
Robert W. Wilson
Z Zurich Foundation

Contributions $10,000-599,999

Anonymous (5)

John D. Adams

The Ashden Trust

The Biedenharn Foundation

Bill & Melinda Gates Foundation

Brooklyn Community Foundation

John Caulkins

Con Edison

Coral Reef Alliance

Critical Ecosystem Partnership Fund

Daterra Coffee

Jerry L. Dodson

Domtar

Frank A. Dottori

Efico Foundation

The Eric and Joan Norgaard
Charitable Trust

Flanders International Cooperation
Agency (FICA)

Frances Lear Foundation

The Gardner Family Trust

General Mills, Inc.

Kathleen Goetten

Goldman, Sachs & Co. Matching Gift
Program

Wendy Gordon and Larry Rockefeller

Grupo Bimbo

The Houser Foundation

HSBC - North America

Annie Hubbard and
Harvey M. Schwartz

IKEA

JDD Holdings, LLC

Catherine and Henry Juszkiewicz |
Gibson Foundation

Sarah Kenan Kennedy

King Baudouin Foundation

Elysabeth Kleinhans

Klema/Resnick Charitable Fund

Pam Kohlberg

Shiou-Der and Jeffrey Kossak

Kraft Foods Inc.

Lafair Family Trust

The Laney Thornton Foundation

Maggie Lear and Daniel R. Katz

Martina Leonard and Karl Fossum

Catherine A. Ludden and
Eric B. Rothenberg

Mitsubishi Corporation Foundation
for the Americas

Names in the News

Nedelman Family Fund

The New York Community Trust

Newman’s Own Foundation

The Orchard Foundation

The Overbrook Foundation

Panaphil Foundation

Amanda Paulson [ The Bobolink
Foundation

Peru Opportunity Fund

Ellen and Eric Petersen

Tom Plant [ Plant Family
Environmental Foundation

Progreso Foundation

Rabobank Foundation

Polly and Kenneth Rattner

Reforestamos México, A.C.

RESOLVE

Faye and Mike Richardson

Richter Farms

The Robert P. Rotella Foundation

Spanish Agency for International
Development Cooperation (AECID)

Staples Foundation for Learning

Lise Strickler and Mark Gallogly

The Summit Foundation

TerraCycle UK Limited

The Tinker Foundation Incorporated

Towards Sustainability Foundation

United States Department of
Agriculture (USDA)

United States Fish and Wildlife
Service (USFWS)

Victoria Foundation, Inc.

Callae Walcott-Rounds and Ed Rounds

The Waterloo Foundation

Contributions $1,000-$9,999
Anonymous (6)

Catherine and Omar Abboud
Merrideth Akers

Joanie and Steven Alley

American Endowment Foundation
Jean Anderson

The Armand G. Erpf Fund

Lorelei and Jonathan Atwood

Audubon Society of Kalamazoo

Barr Charitable Foundation

Virginia and Timothy Beaulac

Benjamin Franklin International
School - Grade 5

The Bertram J. and
Barbara Cohn Fund

Betty A. Lewis University
Environmental Charitable Trust

Jason Brokaw

Mark E. Bussey

Yvon Chouinard

The Chris and Melody Malachowsky
Family Foundation

Susan Clark and Alex Karras

Monica Craun

Bruce T. Dalzell

Harvey Dann

David and Katherine Moore Family
Foundation

The David E. and Sara K. Weston Fund

Ronald D. Davies

Praveen Dayalu

Deutsche Bank Americas Foundation
Matching Gifts Program

Amanda and Mark DiRienz

Jonathan Durst

Lillian and Hamilton Emmons

Employees Community Fund of the
Boeing Company

Diane Englander and Mark Underberg

Margo and John L. Ernst

Karen Evans

Evergreen Fund of the Community
Foundation of New Jersey

Marie Farr

Sandra C. Finn

FUJIFILM North America Corporation

Beau Gage

Jack Gibbons

Elizabeth Ginsberg and
Dr. Robert Weinstein

Joel S. Golden

David Goncalves

Eugene and Emily Grant

Phyllis Green and Randolph L. Cowen

David Grill

The Heins Family

Kenneth Hey

Malcolm Hickok

Iroquois Avenue Foundation

Erik Jensen

Carol Jewell

Edward M. Juda

Diane Jukofsky and Chris Wille

Shalini Kamala and
Ganesh Venkitachalam

Jeanie and Murray Kilgour

Elizabeth L. Kiriazis

Carl W. Kohls

The Korein Foundation

Kevin Kraus

Michael Kreeft

Kristen Kresge and Labeeb M. Abboud

Bethany Lacina

Marta Jo Lawrence

Kate Lear and Jonathan LaPook

Legg Mason & Co., LLC

Linden Trust for Conservation

Robert Loeb

Lila L. Luce

Zach Luton

Annarie Lyles and Andy Dobson

Tom Wallace Lyons

M. House Family Fund at The San
Diego Foundation

Diane and Paul Makley

Barbara Martin

Linda Matthews

Anne S. and Brian K. Mazar

Timothy P. Messler

The Miller-Wehrle Family Foundation

Mary Jill Moore

Tim Moore

Thomas J. Nerger

Will Nixon

Michael O’Keeffe

Leslie O’Loughlin

Veronique A. Oomen and
Leendert Jan Enthoven

Cary and David Paynter

Andrea and Mark Picard

Joseph A. Popper

Julie Pryor and Keith Housman

Judith E. Randal

Eleanor and William Revelle

Karen Riffenburgh and
Matthew A. Kirby

Nick Rivera

Robert W. and Amy T. Barker
Foundation

Sian Robinson

Florence and Anthony Rodale

Lenore Ruben

Gaile B. Russ

Saint Mary’s Catholic Church and
School

Elena Sansalone and Jan Van Meter

Patricia J. Scharlin and Gary Taylor

Schlosstein-Hartley Family
Foundation

Kate Siber

Tana Sommer-Belin

Liz and Greg Sparks

Special Music School

Danielle and Gil Spiegel

Sten Stemme

Martin Tandler

Julie Taymor

TerraCycle Sweden

Shelley and Frederick Treyz

Magnes Welsh

Wesfair Agency, Inc.

Annemieke Wijn

World Service Meditation Group
Environmental Fund

William Wozencraft

Grace Yu and Nikolas Makris

Contributions $500-$999
Anonymous

Lorraine Akiba

Priscilla Angeles

Bahrain Bayan School
Hildreth Becker

Rajaram Bhat

Chelsea Bierkan

Doris E. Bouwensch

Deirdre Brown

Todd Carpenter

Ana Chang and Robert Lister
Rhoda Christopher

Colonel J.E. Farewell Public School
Patrick S. Conway

Deborah Cowley

Charles Curran

Melissa Danford

James K. Donnell

Wena W. Dows

Kathy Doyle

Marlon Dubs

Dennis Eposito

Evan M. Fales

Joan FitzGerald

Gisela Gall

David Gamow

Mary Garrison

Susan Gaum

Carlyn E. Goettsch

Google Matching
Gifts Program

Kristen Grauer

Birgit Grundler

The Harvey L. Miller
Family Foundation

Leigh Henderson

The Highfield
Foundation

Dorothy Hines

Dominique Isenhower

Anna S. Jeffrey

Ralph Johnson

George Jones

Judy M. Judd

Joyce Kady

Kasman Family

Dawn Kemp

James Klosty

Linda J. Knutsen

Parris Lampropoulos

Ellen Lear

Shelah and Jonathan Lehrer-Graiwer

Gloria J. Linder-Kosierowski and
Walter J. Kosierowski

Larry Lundberg

Margaret Mayer

Monika McDole-Russell

Diana and Mark McNabb

David Mechanic

Barbara Meyer

Microsoft Matching Gifts Program

Heather Miyagi

Edward Mockford

Adrian Mojica

Nova and Roy Molina

Kristin and Jeff Moore

Ricardo Moraes

Angela H. Morris

Marcia Mosimann

Colette Mullenhoff

Susan Myers

Nature’s Classroom Institute of
Wisconsin Inc.

Markus Opel

Hazel and Darrell Owen

Eric Parlin

James S. Phillips

Laura Prange and Rex Gandy

Steven M. Rabinowitz

Kenneth Ragsdale

Thomas O. Randon

Christine Reed

Frances A. Resheske

James Rieger

Edna N. Roberts

Raymond Roccaforte

Andreas Rued

Andreas Runsten

Jay and Linda Sandrich

Peter Saul

Helen and Richard Schneider

Esty Schneirsohn

Christine Semenenko

David Siegal

Pamela Siegel

Ronald and Sharan Soltau

Raphael Spannocchi

Beng Spies
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Vivek Sriram

Ellen and Daniel Strickler

Andrea Thornberg

Thornhill Secondary School

Barbara J. Tomasovic

Vanessa Torti and Mark Wessling

Mark Wallace

Chris Webster

Wells Fargo Community Support
Campaign

Mr. and Mrs. Anthony T. Williams

Priscilla Winslow

Worth School

Donald Wurth

Steve Zykoski

Leapfrog Campaign
Commitments over $1,000,000
Anonymous

Rachel and Adam Albright

Sandy and Roger Deromedi
Kendeda Fund

Robert W. Wilson

Leapfrog Campaign
Commitments $100,000-$999,999
Anonymous
John Caulkins in Honor of

Chrystel Cancel
Frances Lear Foundation

Wendy Gordon and Larry Rockefeller
Marili Herndndez and Luis Bosoms
Leah Keith and Daniel Cohen
Elysabeth Kleinhans
Catherine A. Ludden and

Eric B. Rothenberg
Vicky and Larry Lunt

Leapfrog Campaign
Commitments $10,000-$99,999
Anonymous (2)
John D. Adams
Daterra Coffee
Jerry L. Dodson
Domtar
Frank A. Dottori
The Eric and Joan Norgaard
Charitable Trust
Margo and John L. Ernst
Sandra C. Finn
General Mills, Inc.
Annie Hubbard and
Harvey M. Schwartz
Klema/Resnick Charitable Fund
Pam Kohlberg
Kristen Kresge and Labeeb M. Abboud
The Laney Thornton Foundation
Maggie Lear and Daniel R. Katz
Martina Leonard and Karl Fossum
Panaphil Foundation
Ellen and Eric Petersen
The Pomeroy and Betty Perry
Smith Trust
Polly and Kenneth Rattner
Faye and Mike Richardson
Martha A. and
Robert S. Rubin
Peter M. Schulte
Annemieke Wijn

Leapfrog Campaign
Commitments
$500-$9,999
Diane and Mark Baker
Joan FitzGerald
Kenneth Hey
The Houser Foundation
Iroquois Avenue
Foundation

Jeanie and Murray Kilgour

Marta Jo Lawrence

Kate Lear and Jonathan LaPook

Legg Mason & Co., LLC

Annarie Lyles and Andy Dobson

M. House Family Fund at The San
Diego Foundation

Mary Stuart Masterson and
Jeremy Davidson

Michael O’Keeffe

Julie Pryor and Keith Housman

Elena Sansalone and Jan Van Meter

Robert Schumann

Sten Stemme

Grace Yu and Nikolas Makris

Judith Sulzberger Society
Evelyne O. Adler

Dr. Lynn H. Caporale
Beatrix De Greve

Dr. Karl Fossum
Helene Frankel

Eliot M. Girsang

Ilse Holliday
Elysabeth Kleinhans
Corinne Konrad
Maxine Mansor
Elizabeth McBrady
Judith Perlman
Gloria Ripple
Abigail Rome
Pamela Simonsson
Mary J. Williams

Collaborators at Origin
over $100,000

Estée Lauder Companies, Inc.
IKEA

Mars, Incorporated
NESCAFE

Nestlé Nespresso SA

Ojon Corporation

Olam International Ltd.
Tata Global Beverages
Unilever

Collaborators at Origin
$10,000-$99,999
Dunkin’ Brands Inc.
Tchibo

Teekanne GmbH & Co. KG

Events over $10,000

Anonymous

Blommer Chocolate Company

Bloomberg

Candlewood Timber Group, LLC

Caribou Coffee Company

Central National-Gottesman
Foundation

Chiquita Brands International

Clearwater Paper

Columbia Forest Products

Daterra Coffee

Sandy and Roger Deromedi

Domtar

Ecom Group [ Atlantic USA Inc.

Fadco Consulting Inc.

The Firmenich Charitable Foundation

Forestal Mininco S.A.

The Forestland Group LLC

Goldman, Sachs & Co.

Wendy Gordon and Larry Rockefeller

Marild Herndndez and Luis Bosoms

ICF International

The JM Smucker Company

Elysabeth Kleinhans

Kraft Foods Inc.

Lyn and Norman Lear

Maggie Lear and Daniel R. Katz

Luigi Lavazza S.p.A.

Vicky and Larry Lunt

Makin Group

Mars, Incorporated

Mattel, Inc.

National Geographic Traveler

NESCAFE

Nestlé Nespresso SA

O’Melveny & Myers LLP

Rabobank International

Faye and Mike Richardson

Martha A. and Robert S. Rubin

Staples, Inc.

Suzano Pulp and Paper

Unilever

Z Zurich Foundation

Events $500-$9,999
Anonymous
Mieke and Bert Aerts

Allegro Coffee Company

Don Anderson

Armajaro Trading Inc.

Balzac Brothers and Co.

Barry Callebaut AG

Guillermo Bilbao

Tori Blommer-O’Malley

John Caulkins

Clif Bar & Company

Coex Coffee International, Inc.

Seth A. Cohen

J.T. Compton

Kristina and Henry Davison

Amaury and Emilia de Poret

Abigail Disney

Jeanne Donovan Fisher

Santiago Dunn

The Durst Organization

Warren and Carol Emblidge

Empresa Publica Metropolitana de
Gestion de Destino Turistico:
Quito Turismo

Environ International Corporation

Gallagher Retirement Services

Monica Garvey

Lisa M. Giunta

Gloria Jean’s Coffees

Peter Harding

Tara and Luke Hermann

Christopher Herrmann and
Joseph Lorino

Humboldt Redwood Company, LLC

Jai Imbrey and Robert Apfel

InterAmerican Coffee

Dan Johansen

The Johnson Foundation at
Wingspread

Diane Jukofsky and Chris Wille

Leah Keith and Daniel Cohen

Marie Kelly

Sudhakar Kesavan

Jeanie and Murray Kilgour

Barbara and Jim Korein

Marianna Koval

Kristen Kresge and Labeeb M. Abboud

Kate Lear and Jonathan LaPook

Joaquim L. E. Leite (Cooxupé)

Mike Love

Catherine A. Ludden and
Eric B. Rothenberg

Robert McBride

Jennifer and Konstantin Medyuk

Mendocino Redwood Company, LLC

Ruth Moloney

Morinaga Milk Company

National Envelope

Nippon Steel U.S.A., Inc.

Michael Norton

Holly and Dieter Nottebohm

Michael O’Keeffe

Olam International Ltd.

Omar Coffee

Leslie Park

Blanca Perez

Proyecto Mayakoba

Leslie and David Puth

Amy and Frank Ragen

RGC Coffee Inc.

Alison Richard and Robert Dewar

Randal Rudderman

Deborah and William Ryan

The Second Cup Ltd.

Isabelle and John Silverman

Kerri and Drew Smith

Matt Spanjers

Thomas Stoddard

Lise Strickler and Mark Gallogly

The Susan Sarandon Charitable
Foundation

Sustainable Harvest Coffee Importers

Peter Swift and Diana McCargo

Michael Tattersfield

Christy Thorns

Spencer Throckmorton

Timothy’s World Coffee® [ Green
Mountain Coffee Roasters, Inc.

Tradin Organics USA, Inc.

Turner Foundation Inc.

Gijs Vos

Wechsler Foundation

Sidney S. Whelan, Jr.

Annemieke Wijn and Helmut Detken

Clark Winter

WithumSmith+Brown, PC

Peter Wunsch

Zavida Coffee Company

Zephyr Green Coffee Importers

In-Kind Contributions
Adnan Kelana Haryanto & Hermanto

American Express Foundation

American Symphony Orchestra

Arenas Del Mar Beachfront &
Rainforest Resort

Arias & Munoz Costa Rica

Arias & Mufioz Guatemala

Art Wolfe, Inc.

Banyan Tree Mayakoba

Barnes & Noble Booksellers

Beaverkill Valley Inn

Bird

Blake, Cassels & Graydon LLP

Blommer Chocolate Company

The Breakers Palm Beach

Bufete Aguirre

Cabinet Francoise Ntolo

Caribou Coffee Company

Cedar Hill Golf & Country Club

Century Furniture

Cleary Gottlieb Steen & Hamilton LLP

Coach, Inc.

Victor Cruz

Dahon No. America Inc.

Davis Polk & Wardwell LLP

Amaury de Poret

Karen Dodds

Domtar

Santiago Dunn

Ecoventura - Galapagos

Equinox

Ermenegildo Zegna

The Essex Resort & Spa

Explorandes and Rainforest
Expeditions

Fairmont Mayakoba

Four Seasons Resort Costa Rica at
Peninsula Papagayo

Garcia & Bodan Honduras

Garcia & Bodan Nicaragua

Gibson Musical Instruments

Goldman, Sachs & Co.

Google, Inc.

Wendy Gordon and Larry Rockefeller

Grand Hyatt NY

Green Hotels of Costa Rica |
Greentique Hotels, Costa Rica

Green Team

Grupo ENM Mexico S.A. de CV.

The Haciendas

Harris LithoGraphics

Christopher Herrmann and
Joseph Lorino

IML

Kraft Foods Inc.

Kramer Portraits

Lapa Rios Ecolodge

Lavazza Premium Coffees

Levy Lighting

Beth Lien

Catherine A. Ludden and
Eric B. Rothenberg

Lawrence F. Lunt

Mannic Media

Mars, Incorporated

McDermott Will & Emery

Microsoft Corporation

David Milner

Morgan, Lewis & Bockius LLP

Morgan’s Rock Hacienda & Ecolodge

The Myriad Restaurant Group

Nakamura & Partners

National Geographic Traveler

Natural Habitat Adventures

Nestlé Nespresso SA

The New York Palace Hotel

Nina McLemore

O’Melveny & Myers LLP

Oro Travel

O’Tai

Paul Hastings

Pure Yoga

Regatta Point

The Republic of Tea

Reunion Island Coffee Ltd

reuseit.com

Rosewood Mayakoba

S.J. McCullagh, Inc.

Salazon Chocolate Company

Sea Island

SmartSource Computer & Audio
Visual Rentals

Southwest Airlines

Staples, Inc.

Unilever

Sabrina Vigilante

Sidney S. Whelan, Jr.

Tensie Whelan

White & Case LLP

Zhong Lun Law Firm

Zingerman’s
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In May 2012, we officially launched
the Leapfrog Campaign, the first
endeavor of its kind at the Rainfor-
est Alliance. The Leapfrog Campaign
will raise $20 million from indi-
viduals to secure an additional $60
million in grants from governments
and multilateral funders to grow our
fieldwork.

Right now the Rainforest Alliance
has the opportunity to significantly
expand its reach to new crops, com-
munities and ecosystems. Some of
our biggest funders have allocated
up to $60 million to help us meet our
goals. But those grants don’t cover
basic needs like training staff, mea-
suring our impact or communicat-
ing results. In order to accept these
funds, we are raising an additional
$20 million from individuals. That’s
money that will directly support our
work on the ground, building a new
way of doing business that protects
people and the planet.

Since awarding our first certification
for a large-scale tea farm in 2009,

we have now increased Rainforest
Alliance Certified™ tea to 9.6 percent
of the global market share. We are
likewise working to bring 10 percent
of the world’s cocoa into sustainable
production, while having similar suc-
cess in the coffee and forestry indus-
tries. Campaign funding will further
enable the Rainforest Alliance to

play a leadership role in new sectors,
such as cattle, palm oil, sugar, soy
and biofuels.

Thanks to Leapfrog Campaign
resources, the Rainforest Alli-
ance is also making investments
to maximize our programs’
benefits, such as recent im-
provements in farmer
and auditor train-

ing systems,

as well as

monitoring u
and evaluation L« F
tools to measure
and refine our
approach.

To date, we have reached
nearly 75 percent of our $20
million goal for the Leapfrog
Campaign, and with the

help of our friends and sup-
porters, we look forward to
raising the remaining $5.2 mil-
lion. Investments in the Leapfrog
Campaign and our vision for the
future make it possible for us to
do what we do best—develop so-
lutions that create jobs, improve
lives and protect our Earth.

We are pleased to acknowledge
the donors who have made
generous commitments to the
Leapfrog Campaign on page 32.
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